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Summary. This article researches some aspects of international economic 

integration role in ensuring the national economy stability. The processes of 

economic integration between Ukraine, Turkey and the European Union are 

analyzed. 

Key words: international economic integration, national economy, free trade 

zone, customs union, common market, economic union.  
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         1994   
     ,    

   1998  [3].      
 ,    .  

   ,   1  2016   
         

  .         
.     . 1. 
        , 
     .     

,            
(  97%  96,3%   ).    

      3  ,   
   36  . 

 1 

       (2006-2016 .) [4] 
  ( . )  ( . )   ( )  ( ) 

2006 9 948 18 287 -  8 339 - - 

2007 12 484 22 431 -  9 947 25,5% 22,7% 

2008 14 642 25 159 -10 517 17,3% 12,2% 

2009 7 943 13 991 -  6 048 -45,8% -44,4% 

2010 11 547 17 413 -  5 866 45,4% 24,5% 

2011 15 152 21 283 -  6 131 31,2% 22,2% 

2012 14 643 23 865 -  9 222 -3,4% 12,1% 

2013 13 882 23 899 -10 017 -5,2% 0,1% 

2014 13 731 16 986 -  3 255 -1,1% -28,9% 

2015 12 833 14 039 -  1 206 -6,5% -17,3% 

2016 13 080 16 505 -  3 425 1,9% 17,6% 
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     .    ,   
ё   ,  .      

,       ,    
,        ё .   

         
  - . ,  2016    

   11    36  .  
     ,    [6].    

11  2017          
  ,  64%    ,  78% –    

 . 
        

,   -     ,    
  . 1  1996       

    .   20   
        

     ( .2, . 1).  
 2 

       (1996-2016 .) [5] 
 

  
( . .) 

 
 ( . .) 

 
 

 
( ) 

 
( ) 

1996 11 545 502 23 138 191 -  11 592 689 - - 

1997 12 248 289 24 869 828 -  12 621 539 6,1% 7,5% 

1998 13 498 857 24 074 709 -  10 575 852 10,2% -3,2% 

1999 14 349 577 21 400 808 -  7 051 231 6,3% -11,1% 

2000 14 524 373 26 610 363 -  12 085 990 1,2% 24,3% 

2001 16 129 226 18 280 442 -  2 151 216 11,0% -31,3% 

2002 18 459 929 23 321 063 -  4 861 134 14,5% 27,6% 

2003 24 485 431 31 696 027 -  7 210 596 32,6% 35,9% 

2004* 33 696 293 44 186 815 -  10 490 522 37,6% 39,4% 

2005 38 413 338 49 220 925 -  10 807 587 14,0% 11,4% 

2006 44 018 820 55 054 680 -  11 035 860 14,6% 11,9% 

2007** 60 402 166 68 396 553 -  7 994 387 37,2% 24,2% 

2008 63 394 472 74 407 794 -  11 013 322 5,0% 8,8% 

2009 47 017 805 56 509 366 -  9 491 561 -25,8% -24,1% 

2010 52 704 886 72 180 031 -  19 475 145 12,1% 27,7% 

2011 62 373 158 91 128 833 -  28 755 675 18,3% 26,3% 

2012 59 202 962 87 452 302 -  28 249 340 -5,1% -4,0% 

2013*** 62 941 878 92 350 886 -  29 409 008 6,3% 5,6% 

2014 68 514 370 88 783 651 -  20 269 281 8,9% -3,9% 

2015 63 998 494 78 681 346 -  14 682 852 -6,6% -11,4% 

2016 68 356 586 77 495 689 -  9 139 103 6,8% -1,5% 
*  1  2004     10  ( ,  ,  , 

 ,  ,  ,  ,  , 
 ); 

**  1  2007     2  (  , ); 
***  1  2013     1  (  ). 
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Summary. The article examines the current state of the European confectionery 

market, the factors that influence the dynamics of the industry's growth, and the 

prospects for further development. The directions of export and import of 

confectionery products of European countries, trends in the production and 

consumption of confectionery products in European countries are analyzed. 

Key words: confectionery market, export, import, confectionery companies, 

chocolate products, sugary products, economic environment, competitiveness. 
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