commercial conditions and all necessary information for the customers of object’s areas.

Also, it should be emphasized that at the modern stage more and more real estate agencies
begin to pay special attention to the policy work with staff.

The main steps for attaching of new employees are:

- pre-interview;

- the main interview;

- training of new employees;

- the passage of qualification examination;

- fixing of a trainee after the certain specialist of the company, who works out a plan of
development for the trainee;

- conduction of seminars and training for real estate agents. In general, the successful
marketing policy of realtor organization can be represented in the form of four building blocks:

1. General marketing (marketing actions parameters, the life cycle of the product.)

2. Fundamentals of competition (competing forces; the main market laws, affecting
competition; the basic competitive strategies; specific competitive strategies of real estate company;
the internal competition (groups of influence and coordination of their interests).

3. Competitiveness (basic customers' needs of real estate companies; key factors for success
of realtor organization in the competition; customer types and appropriate kinds of sales).

4. Promotion (market segmentation; positioning and competitive repositioning; differentiation
and development of a unique trade proposition; tools for promotion of real estate company,
stimulation and development of customer loyalty).

When developing a marketing strategy probabilistic approach is used. With the help of
economic and mathematical modeling, the most perspective option of marketing strategy is
determined. However, this method is difficult and practically is not applied nowadays.

When developing a marketing strategy, it is much easier to apply the scenario approach. The
essence of it is that we are given three scenarios of market development: pessimistic, the most
probable and optimistic. On these options perspective capabilities of the company, the possible
actions of competitors and other factors that may affect the development of the market are applied.
Their consideration allows us to formulate the main and back-up options for a marketing strategy of
the firm.

Marketing options are selected on the basis of principle of providing the best total satisfaction
for solvent needs of customers of firm’s goods and services, and maximum efficiency per unit of
investment.An essential requirement for developing strategy is that it can adapt to previously
unforeseen environmental changes. There can be a lot of reasons for such changes: from the
saturation of the market, creation of new technologies and occurrence of numerous competitors to a
fundamental change in the law.

Kuckuna H.HU.
I'BY3 «/loneykuii HAYUOHANbHBIN MEXHUYECKUL YHUBEPCUMEN)
HUHJINKATOPBI CTABMJIBHOCTHA ®UHAHCOBOM CUCTEMBI

PazBuTHE 3KOHOMHUK rOCYIapPCTB 3a MOCJICIHUE ACCIATIIICTHS XapaKTePU3yeTCsl YCIOKHEHUEM
B3aMMOCBSI3€{ U TOBBIIIEHUEM B3aWMO3aBHCHMOCTH psifia CTPaH, YTO TMOBJIEKIO K CYIIECTBEHHBIM
W3MEHEHUSM (YHKIIMOHUPOBAHUS KapAWHAIBHBIX MpOOJeM Kak BHYTPH CTpaH, TaKk W 3a HUX
npeaeiaMH.

MoxHO chOopMyYITHPOBATh HECKOJIBKO OOBEKTUBHBIX YCIOBHH, MTPU KOTOPHIX SIKOHOMUYECKHUE,
COIMAIPHBIC U TIOJTMTUIECKUE TTPOIIECCHI B OOMIECTBE CIEAYIOT TPACKTOPUHU YCTOWUHUBOTO PA3BUTHS.
Cpenu HUX OJTHO U3 BaKHEHIINUX — CTAOUIBHOCTD HAIIMOHATIBHOW (DMHAHCOBOW CUCTEMBI.

CymiecTByrOIUA MUPOBOM OMBIT MO MPOOIEME MOIACPKAHUS CTAOMIBHOCTH COJICPKUTCS B
BHJIC CUCTEM WHIMKATOPOB CTAOMIBHOCTH (DPMHAHCOBOM CHUCTEMBI, KOTOPBIE MO3BOJISIIOT YKa3aTh U
JTUArHOCTUPOBATh  «OOJIEBBIE TOYKH» KOHKPETHOW CTpaHbl, OOOCHOBaTh pEIICHUS IO
MPEAYNPEXACHUIO WM CMATYCHHUIO HEOIarompusITHBIX IIPOLIECCOB.

3amaueld JgaHHOW paOOTHI SIBISETCS AaHAIM3 TEOPETUUECKHX TOAXOJO0B K CO3JaHUIO
WHJIMKAIIMOHHBIX CUCTEM U UX MPUIIOKECHHUS VISl TOBBIMICHUS] YCTOMYMBOCTH (PMHAHCOBOM CHUCTEMBI.
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Kak B VYkpaune, tak u 3a pyOexoM omyOIMKOBAaHO OOJIbIIOE KOJMYECTBO pPadoT,
MOCBSIICHHBIX AHAIM3y pa3jIMYHbIX acHeKTOB (MHAHCOBOM cTaOMIBHOCTH rocyaapcTBa. K
Hau0OoJiee BBIIAIOLIMMCS 3alaJHbIM HMCCIEIOBATENsIM AaHHOU mpobiembl oTHocsATcs Jlobcon K.,
[Tonanen K., Pozenay k., Cturnun k., Copoc [x., Cakc k., Tomnmon k., @umep U.,
Opunman M., Xap6aysp P., pon Xaiiek @., Xenn ., Xupcr I1. u ap. [Ipobrematuke prHancoBoro
pEerylupoBaHus U HaJ30pa B LEIsIX 00ecredeHHs] yCTOMYUBOCTU (PUHAHCOBOM CHCTEMBbI IOCBSIIIEHbI
pabotel AGpamoBa C., Mensuuka I1.B., Jlyaunoiri U.O., Unnapuonoa A., FOtkunoit T.D.,
PomanoBckoro M.B., Bpyonesckoii O.B., I'etinia B.H., Onapuna B.M., [Tasmrox K.B. u ap.

B ocHOBy koHIENIMU CTaOUIBHOCTH (PMHAHCOBOM CUCTEMBI 3aJI0KEH MPUHIUIT OIIPEIEICHUS
COOTBETCTBYIOILIETO JUana30Ha B paMKax ONpPEIeJICHHOI0 KOHTUHYYMa.

[locne ycwieHus WHTEHCUBHOCTH BO3HUKHOBEHHMS (DMHAHCOBBIX KPU3UCOB Hayajlach
aKTHBHasi paboTa Mo pa3pabOTKE CHUCTEM OIEHKHM W MOHUTOPHUHTa CTaOMIBHOCTH (DMHAHCOBOM
cucteMbl. MHOTHE IIeHTpalibHbIe OaHKW BKJIIOYMIM B CBOM O(HUIIHAIBHBIC JOKYMEHTHI OTYET IO
(bMHAHCOBOW CTaOMIBHOCTH [2].

ITo mHeHuro cienmanucroB HbY BHeapeHune Takoil CUCTEMBI HAIPABIIEHO Ha!

- IOBBIIIICHUE TIPO3PAYHOCTH (YHKIIMOHUPOBAaHUS (DUHAHCOBOW CHUCTEMBI YKpauHBI M €€
COCTaBJIAIOLIUX B MPOLIECCE UHTETPALU B MUPOBOE (PMHAHCOBOE IIPOCTPAHCTBO;

- ynydiieHue MHGOPMHUPOBAHHOCTH OPraHOB YIPaBJICHHUS B YaCTU COCTOSHUS (PMHAHCOBOMU
CHCTEMBI;

- obecrieueHue HEOOXOJAUMBIX MPEANOCHUIOK JJIsl pa3pabOTKU CHUCTEMBI NMPEAYNPExAAIOIINX
MEpOIPUATUII B OTHOILIEHUU obOecrieyeHus: (PUHAHCOBOW CTAOMJIBHOCTH U MX CBOEBPEMEHHOTO
BHeapenus [ 1, c. 39].

TakuM 00pa3oM, CTPYKTYpHbBIE 3JIEMEHTbl MHAUKAIIMOHHOW CUCTEMbI OLIEHUBAHUS COCTOSHUS
(MHAHCOBOW CHCTEMBI FOCYIapCTBa LEIMKOM 3aBHUCST OT CTPYKTYPbl caMOi (PMHAHCOBOM CHCTEMBI
(kak ¢ y4y€TOM HaJIM4yMsl SHJIOTEHHBIX, TaK M AK30T€HHBIX (akTopoB). CienoBaTelbHO, CUCTEMA
MHIUKAaTOPOB, HCIHOJb3yeMasi Uil OLEHKU (PUHAHCOBOW CTAOMJIBHOCTH, MOXKET H3MEHSTHCA B
3aBUCHUMOCTU OT CTPYKTYpbl (DMHAHCOBOM CHUCTEMbI, TEHACHLUMH e€ pa3Butus. B ykpynHeHHOM
IJIaHEe MHAMKAIlMOHHAs cucTeMa (PMHAHCOBOM CTaOUIBHOCTH YKpPaWHbI MOXKET ObITh Mpe/CcTaBIeHa
clenyromuM oopa3om (Tadm.1).

Tabnuna 1. Cucrema MHIMKATOPOB CTAOMIBHOCTH (DMHAHCOBOW CHCTEMBI

DneMeHT (pUHAHCOBOM HazBanue unnukaropa
CUCTEMBbI
bropkeTHas cucrema nepUIUT/IpoGUIUT KOHCOIUINPOBAHHOTO OI0/IKeTa

00CTy)KMBaHUE U MOTANIEHUE TOCYIaPCTBEHHOTO JI0Jra
YHrcTas BAJIOTHAS IIO3UIINAA OFOKETa

JleHe)KHO-KpeTuTHAas MOHETH3aI1sl 3KOHOMUKHU
cucrema NTMHAMMKA IPOLEHTHBIX CTAaBOK
HAMKKa 3QPEKTUBHOIO0 0OMEHHOT0 Kypca IpUBHbI
Cucrema NIMHAMUKa IUIaTEKHOro OajlaHca
BHEIIHEAKOHOMUYECKUX  |[TMHAMUKA KYpCOB OCHOBHBIX MUPOBBIX BAJIIOT U BAJIIOT OCHOBHBIX
CBsA3EH TOPrOBBIX NAPTHEPOB Y KpauHBI
Cucrema (pMHAHCOBBIX NIMHAMMKA IPOLEHTHBIX CTABOK HA OCHOBHBIX (PMHAHCOBBIX PHIHKAX
BIHKOB

Cucrema UHCTUTYTOB U MpUOBUIBHOCTH KanuTaia
[PBIHKOB peaJibHOT0 CEKTOPA0OCITYKMBaHUE U MOTalIeHHE JJOJTa OTHOCUTENILHO MX J0X0JI0B

B mnponecce 6osnee aeranbHOro aHajlin3a B3aWMOCBA3EH (UHAHCOBOM CHUCTEMBI IEpEUYEHb
MHMKAaTOPOB CYIIECTBEHHO pacuupsiercs. B 3apyOexHON NpakTUKe OLEeHUWBaHUS (DPUHAHCOBOM
CTaOMJIBHOCTU IIHMPOKO MPUMEHSIOTCS MHCTPYMEHTBI cTpecc-TecTupoBaHusi. Llenbio mposeneHus
JAHHOTO TECTUPOBAHUS SIBJISIETCS BbISBJICHHE MOTEHIMAIbHBIX IIOKOB, CIIOCOOHBIX MOBIMITH HA
CTaOUIBLHOCTH (PUHAHCOBOM CUCTEMBI.
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WHCTpyMEHTBI CTpecc-TeCTUPOBAaHMS MPEACTABISAIOT CO00M BECOMYIO 4acTh OOLIEH OLEHKU
cTaOuiIbHOCTU (PUHAHCOBOM cucTeMbl. B cBsI3u ¢ Tem, 4To OOIIECUCTEMHOE CTPECC-TECTUPOBAHUE
SBJISIETCS CI0XKHBIM IporeccoM, MB® pekoMeHyeT npoBoAUTH pabOTy B JBa 3Tara:

1) onpenenenue kpyra (pakTopoB, CYIIECTBEHHO BIUSIOMIMX HA CTAOMIBHOCTH (DMHAHCOBOMU
CUCTEMBI;

2) nmpoBepka LIIOKOB U cueHapues |1, c. 98].

Ha mMexrocynapcTBeHHOM YpOBHE MpOOJIEMATHUKOM MOCTPOEHUS WHIUKALMOHHON CHUCTEMBbI
cTabuibHOCTH (puHAHCOBOW cucTeMbl 3aHuMaercss MB®. MexayHapoausie (UHAHCOBBIE
uHctutythl (MB®, MupoBoit bank, bank Mexnynapoausix PacuetoB, ®@opym ®dunHaHcoBoii
CTabWJIbHOCTH) MPOJOJDKAIOT COBEPIICHCTBOBAaHME CTAaHAAPTOB MAaKpOIpy — JIEHUUAIbHOMN
MOJIMTUKH, Pa3pabOTKy TMoOKa3zaTeled ¢ CHUCTEeMaTHYeCKMH aHaliu3 PHUCKOB (HUHAHCOBOU
HECTaOUIIbHOCTH.

B uenom crenyer oTMeTHUTh, YTO KayeCTBEHHO pa3paOoTaHHAs MHJMKALMOHHAs CHCTEMa
ABJIIETCA MOIIHBIM ©0a3ucoM s 3(PQGEKTUBHOIO MOHHUTOPHMHIA, aHalu3a W TECTHUPOBAHUS
CTaOMIBHOCTU (PUHAHCOBOM CUCTEMBI U OTJENIbHBIX €€ 3JIEMEHTOB.
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Kiaumosa H.II.
Tomenvckuil cocyoapemeennwiil ynusepcumem um. @. Cxopunvl, benapyce

MMPOBJEMbI HHHOBAILIMOHHOT' O PA3BUTHUS PECITYBJIUKU BEJIAPYCb

OCHOBHBIM YCJIOBHEM OO0€CIeUeHUs! BBICOKON KOHKYPEHTOCIIOCOOHOCTH JIF000M 3KOHOMHUKHU
SIBJIAIOTCSI UHHOBALlMU, TO €CTh IOCTOSIHHOE TEXHOJIOTMYECKOE COBEPIIEHCTBOBaHUE BceX cdep
NEeSITEIbHOCTH IyT€M HCIOJIb30BaHMs HOBBIX 3HaHuM. Ha ceromgusmnuii nenp B PecnyOmnmke
benapych pa3zpaborana u AelCTBYyeT IporpaMMa MHHOBALIMOHHOTO PAa3BUTHS, a TAKKE CTpaTEerus
YCTOMYHMBOTO  COITMATIBHO-9KOHOMUYECKOTO pa3BuTusa. OpHako, HaOmomas 3a JIUHAMUKON
HEKOTOPBIX MOKAa3aTeNeil, XapaKTepU3YIOINX COCTOSSHHE WHHOBAIIMOHHOM W WHBECTUIIMOHHOM
NESITeIbHOCTH B CTpaHe, BO3HUKAET psiJ BONPOcOoB 00 3(PPEeKTUBHOCTH HHHOBAIIMOHHOM
NEeSITEIbHOCTH B PECIyOJIMKE U 0 HEOOXOAMMOCTH €€ CTUMYIUPOBAHUS.

B mnocnegnue roapl Bce dailie TOBOPUTCS O TOM, 4YTO OEIOPYCCKUE MPEANpPHUSATHS HE
IIPUBJIEKATENbHBI JJI1 HHBECTOPOB. YPOBEHb OOHOBJICHHUSI OCHOBHBIX CPEJCTB HU3KUH, JOXOIHOCTb
OCHOBHOM JIE€ATEIBHOCTH TAKXKE HEBBICOKAsS. EMMHCTBEHHON BO3MOXHOCTBIO COBEPIIUTH KOPEHHOMN
IepesioM B HKOHOMHUKE SIBJSIETCSl CO3JAaHME U PA3BUTUE BBICOKOTEXHOJOTHYHBIX MPOU3BOICTB,
MOJIEpHU3ALMs JIEUCTBYIOIMX MpOoU3BOACTB. HeoOXxonnMo mnepexoauTbh OT MaTepHalIOeMKHUX
MIPOM3BOJICTB K HAyKOEMKHM, COJEpXKaIllUM B CTOMMOCTH BBIIYCKaeMON MPOIYKIHMU (YCIyT)
BBICOKHI YPOBEHb MHTEIIEKTyaIbHBIX 3aTpaT.

[IpoOnembl CTaHOBIEHUS WHHOBALIMOHHOW ASKOHOMUKHM B bemapycu He orpaHMuYMBaIoTCA
TOJIBKO CHM)KCHHEM HMHBECTHULMN B OCHOBHOM KamuTal. MOKHO BBIIEIUTH U P APYTHX KpanHe
HEraTUBHBIX TEHJCHIIHI:

1. Hwmskas naykoemkocTs BBII bemapycn, 4Yro BBI3BaHO KpaTHbIM YMEHBIIEHHEM
(uHaHCUpPOBaHUS HAayYHO-MHHOBAIIMOHHON ceprl. Haykoemkocts B pecriydnuke B 2009-2011 rr.
koyeonercs B mpeaenax 0,76-0,85%. MwupoBoil OmBIT MOKA3bIBACT, YTO IPH 3HAYCHHH STOTO
nokazarenst Huwxke 0,4%, Hayka MOKET BBINOJHSITH B FOCYJapCTBE JIMILIb COLUAIbHO-KYJIBTYPHYIO
¢yuknuto. Tonbko npu 3HadeHuu Bbime 0,9% MOXHO paccuuThIBaThb Ha BIMSHUE HAayKHd Ha
HSKOHOMMUYECKOE pa3BUTHE.

B EBpormelickoMm coro3e KpuTH4eckoi cuntaercs HaykoemMkocTh BBII B 2%. AOcontoTHBIM
JUAEPAMHU TI0 3TOMY IOKA3aTelto ceroaus Aisitorces M3panns, [lBenus n Anonus, Hanpasisomuye
Ha HYXXJbl Hay4yHBIX HCCleloBaHUN M pa3paborok oT 3,5 mo 4,5% ot BBII exerogno. Kurai
TPaTUT Ha HAy4HO-UCCleloBaTeNnbekue pa3padbotku ot 1,3 1o 1,8% ot BBII kaxasiii roa. B Poccun
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