
. . , . .  

60 
   № 3(53), 2018 

 339.13.017:004 
. . ,  

  , 
ORCID 0000-0002-3621-6466, 

. . ,  
     

 

     

-   
 

 .  -
-   ( ) -
      -

 ,   -
        

6,5%   ,    100  -
 [8].  2010  2016 .    
   40%,    -

   25,3  . [8].  
      -

     ,  
      
    

  .   -
     -

   ,    -
   .  

 .   
 . . , . . , . . -
, . .     -

     
  .   ,  
      -

 . . , . . , . .  
 . . .     

  ,  -
     -

  ( ),    
   ( ),  -

 McKinsey,   -
 ( ),    

«  »,    
( )    -

 . 
  –   

   . 
  –   

 . 
  –  -

   . 
  .  2007  

2016 .    -
 ,     

 ,     . 
,   2007 .     

  ,   
 ,    -

, , : «PetroChina», «Exxon 

Mobil», «General electric», «Industrial and Commercial 
Bank of China».  ,   2016 .    

  , - 
,     

«Apple», «Google», «Microsoft», «Sumsung»,   
«Amazon» –      -

     ,  
     65% [8].  -

,    -
  ( )    -
 2,8  .    , 

  67%     
40%      . 

      -
       

  «Alibaba»,  -
      200   

    -
 «Amazon»  «eBay».     

    ,   -
    -
:  ,   -

 .  , 
       -
   ,   -

    , -
  -   -

-   [14, . 97]. 
,     

     -
  -   , 

      
   .    

     2%  -
      

 ,     
      

 ( . 1). 
       , 

       -
    (12,4%),  

(6,9%),  (5,6%),  (5,6%),  (5,4%) 
  (4%),     

      
( . 2).    , , ,  

       
 ,   -

 3%  ,      
 



. . , . .  

61 
   № 3(53), 2018 

 1 

  -     
    1  .  2016 . [8, .10] 

  
 

 
  
,  . 

  

  63 2800 «Google», «Apple», «Intel», «Amazon», 
«Microsoft», «Facebook» 

 42 670 «Baidu», «Alibaba», «Softbank», 

«Tencent» 

 27 161 «SAP», «Spotify» 

   3 61 «Naspers»

 
    .   

     -
    . 

,     ,  
 ,       

,     
    ( . 2).  -

        
     

,     -
     -

 .  ,   
    -

    2014  2016 .,  -
,        -

  38  31    56  51  -
,     -

      -
 ( . 2).     -
 ,   

    ,    
     -

   . ,   
    12%,  – 10, 

  – 17%,      
 ,    -

      
[6].       
2%,    - 

  [14, . 89]. 
 

 2  

          
     2014  2016 . 

№ 
/  

 

, 
. 
., 

2014 . 

, 
 
., 

2016 . 

 -
  
  

, % 

2016 . 

  -
  -

 -
  

2014 . 

  -
  -

 -
  

2016 . 

 -
 -

  
2016 . 

1  18229 21290 6,9 38 31 71,452

2  17428 18624 5,4 2 3 95,41

3  7346 8705 5,6 56 51 54,367

4  5004 5243 5,6 20 27 78,094

5  3776 3997 4 14 17 84,108

6  3891 3877 2,8 42 42 62,854

7  3307 3152 2,4 55 55 52,29

8  2615 2812 12,4 12 11 88,943

9  2612 2836 3,4 22 25 78,81

10  2146 2237 3,5 41 39 65,467

  : [3, 10]. 

 
       

    . 
,     

    :  -
 – 42,9%,   – 4,4%,   – 3,5% ( . 

).    ,   
 91,1%      

 ,   – 52,2% , 
    –  34,8% [5].    , 

      
,      

  .  - -
     13,3%,  

      , 
     . 

 ,  2016 .   -
       20% 

      
,      

29,3%,     
       

  [2]. 



. . , . .  

62 
   № 3(53), 2018 

 
.        2014  2016 . 

  : [4, 5]. 

 
     

       -
 .  2016 .  -

   -
         

74,7% ( . 3).      -
   ,    

       
5,6%         
[6].     -

      -
     

,     
 , ,  «SAP»  «Spoti-

fy». ,    -
     , -

    47% -
 ,    899  . 

 [9].    -
      (25%)   

(12%),      
       . 

  ,  2021 .  60%  
-     

    ,   2032 . 
      -

 – , ,   ,   -
        [7].  

 
 3 

       
   [11, . 136] 

 
,  

 . 
  10 

, % 

  , % 

2010-2015 2016 

1 2 3 4 5 

-28 271141 62,0 6 5 

 55318 12,7 6 0 

 37262 8,5 7 4 

 25425 5,8 19 3 

 13202 3,0 11 -3 

 11938 2,7 17 26 

 6682 1,5 -5 3 

 6455 1,5 13 0 

 5691 1,3 - 2 

 3937 0,9 9 -1 

  437051 100,0  

-28 152733 59,0 2 4 

 37527 14,5 5 3 

0

100

200

300

400

500

600

700

800

2014 .

2016 .



. . , . .  

63 
   № 3(53), 2018 

 . 3 
1 2 3 4 5 

 14549 5,6 6 6 

 14071 5,4 24 5 

 12768 4,9 23 12 

 8375 3,2 19 0 

 5590 2,2 4 -4 

 5395 2,1 7 -2 

 4768 1,8 1 26 

 3248 1,3 -2 -3 

  259024 100,0  

 
      

   -  , -
       -

    -
     . -

,      -
     

  , , , -
   ,   -

     -
.  

  ,      
,      -

       -
,       
   .   -

    -
     , 
   , , 

, , , , , , 
      ,    

 -     -
  .      -

    -
   ,   -

   .   ,  
        

    -
 ,     -

   ( ),  -
     -

 ( ),   
McKinsey,    
( ),    ( )  

   -
.     

,    , -
      
,     -

    .  
     

     
  :  

 ,       -
      

   ;  
   ,  

    -
 . 

. ,    -
     

      -
      -

  .  -
      -

,      , 
  -    

         
.    , 

      -
      

  .    
     
         

,      -
      -

,    -
   . ,  -

       
    

 ,     ,    
    . 

 

 
1. Slowing Growth of the European ICT Market. 

URL: https://www.eito.com/press/Press-Releases-
2016/Slowing-Growth-of-the-European-ICT-Market 
(   07.03.2018). 2. Africa’s digital rise 
hooked on innovation. URL: http://www.un.org/afri-
carenewal/magazine/may-july-2017/africa%E2%80% 
99s-digital-rise-hooked-innovation (   
06.04.2018). 3. World Economic Outlook Database 
IMF. URL: http://www.imf.org/external/pubs/ft/weo/ 
2018/01/weodata/index.aspx (   03.05. 
2018). 4. Internet Users by Country (2014). URL:  
http://www.internetlivestats.com/internet-users-by-
country/2014/ (   14.03.2018). 5. Inter-
net Users by Country (2016). URL:  http://www.inter-
netlivestats.com/internet-users-by-country/ (  -

 14.03.2018). 6. Digital Europe: Realizing the 
continent’s potential. URL: https://www.mckinsey. 
com/business-functions/digital-mckinsey/our-insights/ 
digital-europe-realizing-the-continents-potential (  

 04.03.2018). 7. India’s digital future. URL: 



. . , . .  

64 
   № 3(53), 2018 

https://www.morganstanley.com/ideas/digital-india 
(   24.04.2018). 8. Information Econ-
omy Report 2017: Digitalization, Trade and Develop-
ment: UNCTAD, 2017. 111 p. 9. How is digitalization 
changing Asia? URL: https://etradeforall.org/digitaliza-
tion-changing-asia/ (   14.03.2018). 
10. IMD World Digital Competitiveness Ranking: IMD 
World Competitiveness Center, 2017. 180 p. 11. World 
trade statistical review: World Trade Organization, 
2017. 177 p. 12.  . .,  . ., 

 . .    -
-  . -

  . 2016. № 12(31). . 1-6. 13.  
 « »  / . . , . . -

, . .   .;  . . . . -
; . « .» . . . . -

, 2017. 28 . 14.  . ., -

 . .    
    : -

 /  , -   - . 
, 2018. 252 . 15.  , : 

  , 2016. 41 . 
 

 . .,  . . - 
    -

-   
      -

    -
 . ,  -

є     -
   Є    -

.     - -
  є  ,   

  є  . -
       

 . 
 :   -

 ,  - 

,  , -
 ,  . 

 . .,  . . -
    -

-   
      

    -
-  . , 

     
     -

 .     -
-    
 ,     –   

 .   
      

.  
 :   -

-  ,  
,  

,  ,  . 

 

Shabalina L., Chernoivanenko A. Prospects for 
the development of the world market of information 

and communication technologies 
The article considers the development tendencies 

of the world market of information and communication 
technologies and determines the problems of it. It is re-
vealed that there is a decrease in the indicators of digital 
competitiveness in Europe and North America. Asian 
countries are the leader in the world market of infor-
mation and communication technologies, while African 
countries are the promising one. Measures are proposed 
to reduce the digital divide between the regions of the 
world. 

Keywords: world market of information and com-
munication technologies, digital competitiveness, tele-
communication services, digital gap, Internet users. 
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