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Cratbs MOCBSIIIEHA  PAaCCMOTPEHUIO npodJiemMm obecrnieueHus
¢ pekTUBHOTO yIpaBJICHUS WHTETPUPOBAHHBIMU MapKETHHTOBUMU
KOMyHUKaIUsIMU. PaccMoTpeHa  CYIIHOCTh W MPUHIMUIBI  (HOPMHUPOBAHUS
CUCTEMbl YIPaBJICHUSI MHTETPUPOBAHHBIMU KOMMYHHUKAIIMSIMU B CIIOPTUBHOM
MapkeTuHre. PaccMOTpeH ONTHMAJIbHBIA KOMIUIEKC 3JIEMEHTOB CHCTEMBI
WHTETPUPOBAHHBIX MAPKETUHTOBBIX KOMMYHHUKAIIMM, KOTOPHIA TO3BOJIUT
3 PEKTUBHO JOHOCUTH HEOOXOIUMYIO MH(OpPMALMIO 10 IEJICBON ayIuTOPHH.
[Ipennoxken anroput™m GopMUpOBaHUS WHOOPMAITMOHHOTO OOECIEYEHUsl ¢
Heabl0  TOBbINIEHUS  3(G(PEKTUBHOCTH  CHUCTEMBI  HWHTETPUPOBAHHBIX
MapKETUHTOBBIX KOMMYHUKAIIHM.
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The article is devoted to problems of effective management of the
integrated marketing communications. The article considers the essence and
principles of formation of the system of management of integrated
communications in sport marketing. Considered optimal set of elements of the
integrated marketing communications that will effectively bring the necessary
information to the target audience. The algorithm of formation of information
support with the aim of increasing the effectiveness of the system of integrated
marketing communications.

Key words: communication, marketing; sports marketing; integrated
marketing communications; management system integrated marketing

communications.

AKTyaJlbHOCTh HCCJeI0BaHMA. B rmocienHee Bpems CTparerus
KOMMYHUKAllMii B MHUPOBOM MAapKETHHIE NPETEPIIEBAECT KapJWHAJIbHBIC
u3MeHeHus. Ecnu B mpeAliecTByIore Mepruoabl pa3BUTHS HEJOOLEHUBAIACH
pPOJIb KOMILIEKCHOTO BO3JEHUCTBUS Ha MOTPEOUTENss M BaKHOCTb WHTErpaIuu
MAapKETUHIOBBIX KOMMYHUKALIM, TO B YCJIOBHUSX pOCTAa KOHKYPEHIMH H
U3MEHAIOIIENCS BCIICJCTBUE ATOr0 OW3HEC Cpelbl, pPOJb HHTETPUPOBAHUS
KOMMYHHKAIIMA B MAapKETUHIE€ 3HAYUTEIBbHO Bo3pocina. Iloatomy mouck
3G (HEKTUBHOTO 3KOHOMHKO-KOMMYHUKATUBHOTO MHCTPYMEHTApHsl, CIIOCOOHOTO
cTaTh 0a3ucoM Ipu pa3paboTKe METOJOB U BUIOB JIEATEILHOCTH OpraHU3aINH
JUTSl BBITIOJTHEHUSI TPEOOBAHUM phIHKA SIBJISIETCS akTyalbHbIM. U 3TO, B IEPBYIO
ouepenb, (GopMmupoBaHue IOPEKTUBHOW  CHUCTEMbl  MHTETPUPOBAHHBIX
MapKETUHIOBBIX KOMMYHUKALIH.

AHAIM3 MOCJEAHMX HCCJIeN0BaHUN W myOaukanuu. Teopernueckue

OCHOBBI (1)OpMI/IpOBaHI/I$I N pa3BUTHUA CUCTCMbl MAPKCTHUHI'OBBIX KOMMYHI/IKaI_[I/Iﬁ



HallUIM I[IUPOKOE OTPAXKEHHWE B TPYyJNax HM3BECTHBIX 3aMajHbIX y4yeHbIX P.
Anekcangepa, I'. ApMmcrponra, b. bepmana, JIx. ' nbpeiita, @. Kotnepa, A.
Macnoy, M. Iloprtepa, /). OBaHca, 3al0KUBIIMX OCHOBBI JAJIBHEHIINX
uccienoBanuii B obOmactu Mapkerunra [3,5,7]. Kpome »sToro, mpobiemam
WHTETPUPOBAHHBIX MapKETUHTOBBIX KOMMYHUKAIMM B CBOUX TPyJax YJIEISIOT
3HAYUTEJIbHOE BHMMaHue psaj ydeHux: ApxunoB A.E., Kenmroxo A.B.,
[MaBnenko A.®., [Tpumak T.O., Pomat E.B. u 1p. [1, 2, 4].

[TocTostHHO pacTymiass KOHKYPEHIIMS, YCKOPEHHOE TEXHOJOTHYECKOe
pa3BUTHE W COLMANIM3alMsl B KOPHE HM3MEHWIM TPAJWLIHOHHBIA MAapKETHUHT,
KOTOPBIN YK€ HE B COCTOSIHUM MPUHECTH KEJTaeMbl€ pPe3yJbTaThl B IOCTHKEHUU
MOCTaBJICHHBIX Ieeil. [loaToMy BO3HHMKAeT HEOOXOAMMOCTH BHEIPSITH HOBBIC
MapKETUHTOBBIE TEXHOJIOTHH.

Ieabl0 cTaTbM SBISETCS HCCIEAOBAHUE TEOPETUYECKUX OCHOB U
NPEANOChUIOK  BHEAPEHUST  CHCTEMbl  YNPABJICHUS  MHTETPUPOBAHHBIMU
MapKETUHTOBBIMU ~KOMMYHUKAIMSAMH B  TPAAUIMOHHYIO MapKETUHTOBYIO
napajurmy.

OcHOBHBIC pe3yJbTaThl HCCAeAOBaHUA. Poiab  MapKETHHTOBBIX
KOMMYHHUKAIIMI B CHUCTEME YIMPAaBJICHUS JEATEIbHOCThIO CIIOPTHUBHOIO KiyOa
3aKJIIOYAETCSl B YJYUYIICHMM KOMMYHUKATHBHBIX TOKa3aTeJed, a MMEHHO B
MPUBJICYEHUH HOBBIX OOJIEIBIIUKOB, MOJJAEPKAaHUU CBSI3€ CO CIOHCOpPAMH,
HaJIAXKMBAHUU B3aMMOBBITOJHBIX OTHOIICHWI C OpraHu3alusMH-IapTHEPAMHU,
dbopMHUpOBaHUU 3J0POBOTO KJIUMaTa B KOJIJICKTHMBE, MO3BOJIAIONIETO CHU3HTH
HepallMOHaJIbHbIE 3aTpaThl pabo4yero BpEeMEHH PaOOTHUKOB, YTO B KOHEUHOM
UTOTe, JOJKHO TIPUBECTH K YIYUIICHUIO pPE3yJbTaTOB JEATEIIbHOCTH
PEATPUSATHS.

CornmacHo TtpaauuuonHot wmoaenu Owmmnna Kotiaepa, B  OCHOBe
UCCIICIOBAHUSI KOTOPOTO JIeKAaT MPEUMYIIECTBEHHO KOMMYHHKAIIHOHHbBIC
MPOIECChl M KOHIEMIMM MapKeTHMHTa OTHOIIEHUM, Tpeajiaraercs TpH

B3aMMOCBA3aHHBIX KOMIIOHCHTA B MAPKCTHUHIC YCIYI'. PYKOBOJACTBO (I)I/IpMLI,



KOHTaKTHBIA TiepcoHas, notpedutenu. CoraacHO 3TOM MOJENH 3TH KIIIOYEBbIE
KOMITOHEHTHI 00pa3yioT COOTBETCTBYIOIIME KOHTPOJIMpPYyEMbIE 3BeHA: dupma -
noTpeOuTEb; (PUpMa - IIEPCOHAN; TIEPCOHAN U MOTpeOuTeNb [3].

Psin yueHbIx paccMaTpuBalOT MapKETUHTOBbIE KOMMYHHUKALIMU JUIIb KaK
WHCTPYMEHTBl KOMIUJIEKCA TMPOJABIKCHHS, KOTOpPHIE XOTS U  SBIISIOTCS
KJIFOUEBBIMU DJIEMEHTAMU MApKETHUHTa, HO KOMMYHHUKAIIMOHHYIO (YHKIIHIO
BBITIOJTHSFOT U IPYTHE COCTABJISIONINE MAPKETHHTOBOM TTOJIUTUKH TIPEATPUSTHS.
Ha nHam B3ruis, MapKETUHTOBbIE KOMMYHHUKAIIMM MOXHO TMpPEACTaBUTh Kak
MEXaHU3M, OOBEIUHAIONINN CyOBEKThl X035SUCTBOBAHUS MOCPEJCTBOM OOMEHa
uHopMaIMelt W IEHHOCTSAMH C IIEIbI0 CO3JaHHUS ONTHMAIBHBIX YCIIOBUU
JOCTIDKCHUSI TPEANPUATASIMH MApPKETUHTOBBIX II€JIeH, a Takke OCHOB
3¢ (HeKTUBHOTO (QYHKIIMOHUPOBAHUS PHIHKA.

Ha mamr B3risin, mHTETpUpOBaHHAS MApPKETHHTOBAas KOMMYHHUKANus (OT
anrn. Integrated marketing communications) — KOHIEHIUS TUTAHUPOBAHUS
MapKETUHTOBBIX KOMMYHHUKAITUH, HWCXOAas W3 HEOOXOJAUMOCTH OIEHKH
CTPAaTETUYECKON POJU OTAEIBHBIX €€ HAMPABJICHUN: PEKIaMbl, CTUMYJIMPOBAHUS
cobiTa, PR 1 T.1.) ¥ moucka ONTUMAIBLHOTO COYETAHUSA [JIsI OOECIeUCHHUS
YETKOCTH, MOCJICTIOBATEILHOCTH u MaKCUMU3AIAH BITUSTHUS
KOMMYHUKAIIMOHHBIX ~ MPOTPaMM C TIOMOIIBIO  HEMPOTHUBOPEUMBOM X
WHTETPAIIHH.

HeoOxoaumocTh  NMpUMEHEHUST  WHTETPUPOBAHHBIX  MAPKETHHTOBBIX
KOMMYHUKAIIM B CHUCTEME YMPABJICHUSI CIIOPTHUBHBIM KIyOOM OO0YCIOBJICHA
OINpEeEeIeHHON HECOTJIACOBAHHOCTHIO MEXTY MapKETUHTOBBIMH
KOMMYHUKATHBHBIMH COOOIIECHUSMHU, MOCTYMAIOIIMMU B ayJIUTOPHH, KOTOPHIC
NPUBOMAT K  OCHAOJCHUIO JIEHCTBHS MApPKETUHTOBBIX  KOMMYHHUKAITHH.
PemienriemM 3Toil mpoOIeMHOMN CUTYaIlUU MPEICTABISIETCS HE TOJBKO UHTETPaIUs
COCTABJISIFONIMX MAapKETUHTOBBIX KOMMYHHUKAIMM, HO W WX HHTETpanus B

CUCTEMY YIHpPaBJIICHUA CIOPTHBHBIM MApPKCTHUHIOM. B cBs3u ¢ 3TUM MOXHO



BBIJICJIUTh TPU YPOBHS NPOSBICHUS U YCUJIEHUS CHUHEPreTU4Yeckoro sddexra
(GbopMHUPOBaHUS CUCTEMBI MAPKETUHTOBBIX KOMMYHUKAIIUN B CIIOPTE:

o abpdexT oT  B3aUMOACHCTBUSA  CTPYKTYPHBIX  DBJIEMEHTOB
OTIPEJICTICHHOT0 MAPKETUHTOBOTO0 KOMMYHUKATUBHOTO COOOIIICHHUS;

o 3p¢deKT OT KOMIUIEKCHOTO  HCIOJB30BAaHUS  HMHCTPYMEHTOB
MapKETUHTOBBIX KOMMYHUKAIIUH;

o ahdexT oT 3aAeiiCTBOBAaHUS KOMMYHHKATHBHBIX PECYpCOB BCEX
AJIEMEHTOB CUCTEMBI YIIPABIICHUS! PHIHOYHOM JESATEIbHOCTBIO TPEATIPUSITHS.

B cucreme ymnpaBieHHs ~— AEATENBHOCTBIO  CHOPTUBHOIO  KiyOa
MAapKETUHTOBbIE KOMMYHHKALIMM HANpaBJI€Hbl KaK HAa B3aUMOJCICTBHE
OpraHu3allid C BHEIIHEH cpellod (BHEIIHWE), TaK U Ha B3aUMOJICHCTBUE €ro
pabOTHUKOB B KOJUIEKTMBE (BHYTpeHHHE). Kak BHeIIHHE, TaKk U BHYTPEHHUE
KOMMYHHMKAIIMX HE MOTYT CYLIECTBOBATh OTAEIBHO U 00pa3yIOT ONPEICIICHHYIO
CUCTEMY, KOTOpas SBISETCA D3JEMEHTOM OOLIEH CUCTEMbl YIpaBIEHUS
MPEANPUATUEM.

B yacTHOCTH, BHEIIHHME MAPKETHHIOBbIE KOMMYHHUKALUK HaIlpaBJiIeHbl Ha
OpraHU3aLNI0 ONPENIEIICHHOTO MH(}OPMALIMOHHO-TICUXO0JIOTHYECKOTO
BO3/ICICTBUS HA PBIHOYHBIE CYOBEKTHI C MOMOUIBIO PA3IUYHBIX MEXaHU3MOB,
CpPEICTB M  CHOCOOOB, MHCCIEIOBAaHUE KOHBIOHKTYpPHI, (HOpMHUpPOBaAHUE
B3aMMOOTHOIIEHUI HA PBIHKE U ynpaBieHUs: MU. OCHOBHOMU 3a/1aueil BHEIIHUX
MapKETUHTOBBIX KOMMYHHUKAIIMM CIIOPTUBHOTO KiyOa SIBJISETCA TMPHUBJICUYCHHE
OOJIENBIIUKOB U CIIOHCOPOB JJIs1 AOCTUKEHUS LIEJIEH OpraHu3aluu.

Buyrpennue MapKETUHTOBBIE KOMMYHUKAIIUH 00ecreunBaoT
NOCTYIJIEHUE WH(OPMAIMOHHBIX MOTOKOB OT OJHOTO 3BEHA YIpPaBJICHUS K
JPYroMy B COOTBETCTBHM C IIEJISIMM M CTpaTeruei mpeanpusiThs, BBICTYMAOT
PErYyJATOPOM CKOPOCTH MPUHATHS PAMOHANBHBIX YIPABICHYECKUX PEIICHHM,
NOBBIIAIOIMMX  A(P(HEKTUBHOCTh  B3aUMOJEUCTBHUS  BCEX  IMOJpPA3eCHUIA
OpeanpuaTus U pPabOTHUKOB MEXKAy coOoi. D(PheKTUBHOCTh MPUMEHEHUS

WHCTPYMEHTApUs MApKETUHIOBBIX KOMMYHHUKAlMid BO BHYTPEHHEH Cpene



CIIOPTUBHOTO Kiy0a HampsIMyl0 3aBUCUT OT TOHHMMAHMS TCHUXOJOTHUYECKHUX
0COOCHHOCTEH 4YJICHOB KOJUIEKTHBA M MOCTPOCHHS OOpaIeHU U COOOLICHH ¢
Y4€TOM UX YMCTBEHHOT'O BOCTIpUATUS MHPopManuu [2].

WNurerpupoBanre MapKETUHTOBBIX KOMMYHHMKAlMA B JICSITEIILHOCTU
CIOPTUBHOTO Kiy0a MpeaycMaTpUBaeT IMEPBOOUYEPETHOCTh MOCTPOSHUS €ro
OTHOIIEHUN BOKPYT AaKTHUBHBIX OOJIEIBIIMKOB W YJICHOB (haH-KIyOOB IS
YCTAHOBJICHUSI C HUMU HHTEPAKTHUBHBIX OTHOIICHUN HA Pa3IMYHBIX H3Tarnax
CO37aHUsl IEHHOCTEH, C 1EJIbI0 MPUBICYEHUS HUX K COTPYIHUYECTBY U
reHepUpoBaHus Haed. Bmecre ¢ TeMm, HEAONYCTUMO UIHOPUPOBAHME
YCTAHOBJICHUSI MMAPTHEPCKUX OTHOIICHUN C APYTUMH PHIHOYHBIMU CYyOBbEKTaMU
(crioHCOpamy, MOCTaBIIUKAMU, (YMHaHCOBBIMU OpraHU3aLUSIMHU,
roCyJ1apCTBEHHBIMU OpTraHaMH YIPaBJICHUS, CIOPTUBHBIMU (PeepariusiMu).

B TakoM ciyyae MCXOIHOM MO3UIMEN MHTETPUPOBAHUS MAPKETUHTOBBIX
KOMMYHUKAIIM B PBIHOYHYIO JICSITEIBHOCTh NPEANPUITUS  BBICTYMAET
OTpaX€HHE O0pa3za BOCHPUSITHS OOJEIBITUKOM CIIOPTUBHOTO COPEBHOBAHUA,
mpeajiaraéMbIX TOBAapoB W yciyr (aTpuOyTHKa CIOPTUBHOM OpraHu3allvH,
aTMocepa CTaguOHa W Jp.); YYeT TMapaMeTpoB pa3pabOTKH CTpaTerHii
CIIOPTMBHOM OpraHU3allMM; OIpEAeNIeHHEe MOTPEOHOCTE W BO3MOXKHOCTEH
MMOTCHIMAJIBHBIX MapTHEPOB. BCTPEUHONW TOUKOM ATUX MPOLIECCOB SBISIETCA
KOMMYHUKAaTHBHAsl AaKTHUBHOCTH OOJENBIIMKOB, CIIOPTUBHOTO Kiy0a, Ipyrux
PBIHOYHBIX CyOBEKTOB.

OCHOBHBIMM  TMPUHIMIAMUA  WHTETPUPOBAHUS  KOMMYHHUKAlUWd B
NEeATEIbHOCTH CIHOPTMBHOM  OpraHu3alu  SBISIIOTCA |  KOMIUIEKCHOCTD,
MapTHEPCTBO, CUCTEMHOCTh, KAYECTBEHHOCTh, INIAHOMEPHOCTh, OMEPATUBHOCT,
WHIUBUyalId3alsl, KOHTPOJIUPYEMOCTb, YMIPABISIEMOCTb, MPEICKa3yeMOCTh,
MHOTOKaHaJIbHAsI BIUATEILHOCTh. BHEIpEHUE 3TUX MPUHIIMIIOB CTAHET 3aJ0rOM
yMeHbIIeHusT 3G deKTa aCUMMETPUYHOCTH KOMMYHUKATHBHBIX TOCTYIUICHUH,

ITOBBIIICHUA KOHKypeHTOCHOCO6HOCTI/I OpraHu3aluu.



NHTerpupoBaHne  MapKeTMHIOBBIX ~ KOMMYHUKAalUUid B CHCTEMY
yOpaBJEHUs ACATEILHOCTH CIIOPTUBHOM OpraHU3alluu MPEAoyiaracT Hajaudue
€IUHON CHCTEMBI IUIAHUPOBAHUS ACATEIBHOCTU NPEANPHUATHS, MAPKETHHTA U
MAapKETUHTOBBIX ~KOMMYHHKalMil. OJTa CHCTeéMa [IOJDKHA  OXBAaThIBATH
IJJAHUPOBAHUE BHYTPEHHHX U BHEIIHUX MAapPKETUHTOBBIX KOMMYHUKAIUN
NPEANpPUATUS, WX B3aUMOJCHCTBUE, MPEAIONaracT TOPU3OHTAIBHYI0 H
BEPTUKAJIBHYIO MHTErPAIlMI0O BCEX IUIAHOB MPEANPUSTUS, KpPyrooOopoT
MAapKETUHTOBBIX KOMMYHHUKAIWM, UHTETPALIMIO UX COCTABJISAIOIINX, YCUJICHHBIN
KOHTPOJIb 32 UX OCYIIECTBIECHUEM, ONIEPATUBHOE PEATUPOBAHKUE U KOOPIUHAIUIO
BCEH JEATEIIBHOCTU TNPEANPHUITAS B PE3YJIbTATE IMOJHOW WM YaCTUYHOU
HeP((PEKTUBHOCTH  MPOBEJICHHBIX  MEPONPHUATHM, ydeTa  Pe3yJIbTaToOB
MPOBEJCHHBIX MAapKETUHTOBBIX KOMMYHUKATUBHBIX KaMIaHWW B MpoIecce
MPUHATHS YIIPABICHYECKUX PEIICHUH.

I[Ipy  >TOM  TMUIAHUPOBAaHWUE  HMHTETPUPOBAHHBIX  MAPKETUHTOBBIX
KOMMYHUKAIMI BKJIIOYAET CIAEAYIOIME OCHOBHBIC CTAIUNU:

1. Ananu3 cuTyanuu Ha pbIHKE CIIOPTUBHBIX TOBApOB W yciyr. Ha sTom
ATamne MCHOJB3YIOTCS METOJIbI cTpaTernueckoro ananusa (SWOT-anan3, PEST-
ananu3, matpuna McKinsey, matpuria BKM u ap.).

2. AHaJIM3 U CETMEHTAIUS 1IEJIEBOM Ay IUTOPUH.

3. YcTaHOBIEHHE MAPKETUHTOBBIX LEJIEN CIIOPTUBHON OpPTraHU3aLlHH.

4. BpiObop KOMMyHUKAIIMOHHON cTpareruu. CTparterus MapKEeTHHTOBBIX
KOMMYHUKAIIMI BKIIOYAET B c€0s1 BEIOOD 11€7IEBOT0 CerMEeHTa / ayTMTOPUH,

WHCTPYMEHTOB MapKETUHIOBBIX KOMMYHUKAIIUA U UX KOMOUHAITUIO.

5. Peamuzanms — mnpemycmaTpuBaeT pa3pabOTKy TaKTHUYECKUX ILIAHOB
peanu3anuyd  MapKeTMHTOBOM  CTpaTerMd M IOCIEI0BaTEIbHOCTh  UX
WCIIOJIb30BaHUs, YCTAHOBKM KOMMYHHUKAITMOHHOTO OmO/KETa M CPOKOB

BBITIOJIHCHW KOMMYHHUKAITMOHHBIX ITPOTPaAMM.



6. Kontponb peanu3aiuu cTpaTeruu, Mpu KOTOPOM OCYIIECTBIISETCS
OIICHKA, MpPOBEpKAa W BHECEHHE KOPPEKTUBOB B IUIAH HWHTETPUPOBAHHBIX
MapKETUHTOBBIX KOMMYHUKAIIUM.

Cnenyer  OTMETHTh, 4YTO  0Hpu  (POPMHUPOBAHUU  CTPATETUU
WHTETPUPOBAHHBIX KOMMYHHUKAIMA B CHOPTUBHOM MApPKETHUHITE CJEAYEeT
YUUTHIBATh Ba)XHOE HANpaBICHUE KOMMYHUKAIIMOHHOW JE€ATENbHOCTH -
ONpENENCHNE W  YJOBJIETBOPEHHE  HWH(DOPMALMOHHBIX  MOTPEOHOCTEN
noTpeduTens, npeaycMmarpuparoniee (GOpMHUPOBAHHUE ONPENEIECHHBIX CPEACTB
nepeaadr uHGOpPMAaIUH 1IEJIEBBIM ayAUTOPHSIM.

[loaToMy [ [JOCTMKEHUS TOCTaBIEHHBIX LEJNel MpeasiaraeTcs
3¢ (EeKTUBHOE  HCMOJB30BAHME  KOMILJIEKCA  MApKETUHT-CTPATeTUH |
OMPENICICHHBIX KOMOMHAIUA KOMMYHMKAIIMOHHBIX CPEJCTB, YTO ITO3BOJIUT
00ecreynTh OJHOBPEMEHHOE pAacCIpOCTPAHEHHE M TMOJYYEHHE IIMPOKOIrO
CIIEKTpa pazHOOOpa3HOI 1 HEOOXOUMOI HH(POPMAIINH, & UMEHHO:

- pa3paboTKa 1 BU3yaJin3alusl KOHTEHTa (pa3paboTKa cTpaTerul KOHTEHT-
MapKeTHUHTa, BHEJIPEHUE CHUCTEMbI YMPaBICHUS KOHTEHTOM, pa3padoTKa u
MPOJIBIDKEHUE BUICO U UHPOTpaduKu, BEICHHUE IJIEKTPOHHBIX KYPHAJIOB, BUEO
story - telling)

- Be0-CallT MEHEIPKMEHT KaK MAapKETHHIOBas CTpaTervs, BKIIOUYAOIIAs
pa3pabOTKy, ONTUMHU3AIMIO, JHU3alH BEO-CAaTOB B  COOTBETCTBUU C
tpedoBanussMu  SEQO, mNpoaBWKEHHE CaWTOB B CeTH VHTEpHET, TaKTHUKH
YBEIMYCHHUSI KOHBEPCHUM Ha CcaiTe, IUCTAHIIMOHHBIA BeO-aHAIN3, METOJIbI
reHepUpPOBaHUS MOANKUCKHU Ha caiiTe, aHau3 BeO - Tpaduka u T.1.;

- TpUMEHEHHE comualbHux cerei MuTepHer nmns OGusneca: Facebook,
YouTube, Twitter, Google plus, Linked in (pa3paboTka KoOpmopaTUBHOMN
MOJIMTUKA U 0€30MaCHOCTU PabOTHI B COLMAIBHBIX CETAX, Y4e€T OCOOCHHOCTEM
MapKETUHTOBOM JIEATEIbHOCTH B COLMAIBHBIX ceTsX WHTEepHeT, cTparerus

Hy6J'II/IKaHI/II/I IMOCTOB, MCTOJblI IIOBBIICHWA HWHTCPAKTUBHOTO O6IHGHI/I$I C



NOoTpeOUTENsIMU,  ONTUMHU3ALMS  COLMANbHBIX  ceTed g Ou3Heca,
COOTBETCTBYIOIIEE MPOTPaMMHOE 00ECIICUCHHE).

- opraHuzainus email-MapKeTHHrOBbIX pacchUIOK (Au3aiiH  email,
TECTUPOBAHUE M aBTOMATHU3AIUSl PACCHUIOK, aHAIM3 TUIMYHBIX OIIMOOK email-
MapKETHUHTOBBIX PACCBHUIOK, timing B MapKETUHTOBBIX PACCHUIKAX, OpraHU3aIlHsI
oOpaTHOM CBSI3M € TMOTPEOUTEIAIMHU, METOJbl HMHTEIpUpPOBaHHUS email
MapKETHUHTOBBIX PACCHUIOK C MHTEPAKTUBHBIMA MapKETUHTOBBIMH TaKTHKaMH,
BBIOOD JIYHILIETO CEepBUC-TIPOBANIEPA);

- OJIOTTUHT B UHTEPAKTUBHOM MapKEeTHHTE (KOMMEHTHPOBaHHUE B OJIOrax,
onTUMU3aIMUs 0Jiora, 0COOEHHOCTU BEJEHUS OJIOTOB, METO/AbI MPOJBHXCHUS
OJI0OrOB, METO/bl MPUBJICUYEHUS YYACTHUKOB Ha OJIOT, OpraHu3anusi padOThI
nocJie myoJuMKaluy NocTa u T.11.);

- IOpUMEHEHHWE MOOWIBHOTO MapKeTuHra (pa3paboTka CTpaTeruu
MOOUJIBHOTO MapKETHHIa, KaHajibl MOOWJIBHOIO MapKETHHIA, OCOOEHHOCTH
Iu3aiiHa MOOWJIBHOTO caiiTa, BHEJIPEHUE TapMOHHM3UPOBAHHOM MOOHMIIBHON
Cpelbl, ONTUMHU3ALMS LIEJEBbIX CTPAaHUL, aBTOMATHU3MPOBAHHBIE CUCTEMBI IO
YIPaBIECHUIO KOHTEHTOM);

- AKKAyHT-MEHEDKMEHT, Tlle CleAyeT 0053aTeIbHO YETKO OMNpeIeiUTh
pa3nuuus MeEXAy aKKayHT-MEHEKEpOM M MEHEKEpOM 10 Ipoaakam,
OCYLIECTBUTh Pa3pabOTKy CTpaTeruyd YNpaBlICHUS JOChE MOTPEOUTENs,
MOHHMTOPUHI NOTPEOUTETHCKOTO MOBEAEHUS, OLIEHKY PHUCKa MOTPEOUTEIHCKOTO
JIOChE, AHAIN3 KOHKYPEHLMH, AHAIU3 IOBEICHYECKHX MOJENEH IOKyIaTes,
dbopmupoBanusi U A(PGHEKTUBHOrNO  HUCMOJIB30BAaHUS  CHUHEPIEeTHYECKUX
B3aMMOCBSA3€H aKKayHT-MEHEI)KMEHTA M KOHTEHT-MapKETHHTa.

Ha puc. 1 mpencraBiena cxema (HopMUpOBaHHS HHPOPMALIMOHHOTO
oOecrieyeHuss €  LEIbl0  MOBbIIIEHUS  A(P(PEKTUBHOCTH  yNpPaBICHUS
WHTETPUPOBAHHBIMH ~ MApKETUHTOBHIMU  KOMMYHHUKAITUSIMUA  CIIOPTUBHOM
OpraHu3alluy, cocTrosimiee U3 psga OnokoB. Bo-mepBbIX, MJIaHUPOBAHHE

paclinpCHUsA MHTCPAKTUBHOTO MAPKCTUHTA HA UCCIICAYCMOM HPCATIPUATHUH. Bo-



BTOPLBIX, CO3AAaHHMC IIJIaHa PasMCIICHUA PCKJIaMbl B IICYATHBIX M3JaHHAX,
KOTOpBIﬁ BKJIIOYACT: Pa3MCIHICHUC PCKIIAMBI B CIICHHUAIIM3UPOBAHHLBIX KYPHaAJIaX,
CIKCHCAC/ILHBIX peKJIaMHO-I/IH(bOpMaHHOHHBIX HN3OaHUAX, CIICHUAIN3UPOBAHHBIX

KaTaJIorax 1M €KCroJHbIX CIIpaBOYHHKAX.

ITocTanoBka neJei

y

Coop u ananu3 HeoOxoauMoil nHGOpMaUK

\ 4

dopMupoBaHHe MACCHBOB JIAHHBIX U CO3/IaHHE PACYETOB TA0JINI

\ 4 \ 4

HﬂaHI/IPOBaHI/Ie MepOl'[p]/IﬂTl/Iﬁ HﬂaHHpOBaHI/Ie pPasMeElicHusA
HHTEPAKTHBHOI'O MAPpKETUHI'A PEKJIaMbI B II€YATHBIX
| PaspaboTka 1 BU3yanu3anus
Crienanu3upoBaHHBIE )KYPHAJbI -
I/IHTepHeT'KOMMYHI/IKaHI/II/I:
- BeO-caum, meneoxncmenm;
EskeHelebHBIE PEKITAMHO—
ma . HHOOPMAIMOHHBIE H3TaHus Nl
-Email-mapxemuncosas
paccivlika,
CrnennanusupoBaHHbIE KATAIOTH |l
- Broeune;
= MoGUIbHBIH MapKETHHT EskeroHele CpaBOYHbIE U3JaHUS e
=> AKKayHT-MEHEJKMEHT

\ 4 A 4

@opMupoBaHue 0I0IKeTa MHTErPUPOBAHHBIX MAPKETHHI OBbIX
KOMMVHHUKAIMI

Puc.1 - ®opmupoBanre HHPOPMAITMOHHOTO 0OECIICUEHHUS YIIPaBICHUS
MHTETPUPOBAHHBIMUA MapKETUHTOBBIMA KOMMYHUKALIUSIMH



Kpome 3rtoro, ciemyer mMHUPOKO NPHUMEHATh TEXHUKUA ONTUMHU3ALUU U
criocoObl OIeHKH d()(PEeKTUBHOCTH KOMIUIEKca marketing-mix: MapKeTHHTOBBIC
METPHKH; aHaJi3 MMpooOiieM MojenupoBanus marketing-mix; OrOIKETUPOBAHHS,
npoektupoBanus u uaMepenust ROI; npaktuky nzmepenust online MapKeTHHra.

KoMiuiekc KOMMyHUKalMil JOJKHO OBbITh JMHAMHYHBIM, TO €CTh CO
BPEMEHEM U3MEHATHCA M KOPPEKTUPOBAThCS C y4eToM 3((HEKTUBHOCTH.
[Toaromy 4roObl  Haubosiee  ONTUMAIBHO  CHOPMHPOBATH  KOMILICKC
MHTETPUPOBAHHBIX MAPKETUHIOBBIX KOMMYHUKALIMN MIPEANIPUATHS, HEOOXOAUMO
OCYILIECTBIATh OLEHKY UX 3(()EKTUBHOCTH, KOTOPYIO OTpa)XarT Kak
KOJIMYECTBEHHBIE, TAK U KAUECTBEHHBIE MOKA3ATENH.

OddexTuBHOE B3aUMOJECHCTBUE C MOTpeOUTEIEM — KIIOUEBOM (hakTop
YCIEIIHOM JESATENbHOCTH CHOPTHUBHOM oOpranu3anuu. lloaTomy BakHeumas
3a/laya MApKETHHTOBBIX KOMMYHUKALMK - MPOUH(OPMHUPOBATH MOTPEOUTENS O
CHOPTUBHBIX IIPOJMYKTaxX WM YCIyrax, JOKa3aTb HUX IPEUMYIIECTBA IO
CPaBHEHUIO C MPOAYKIIMEN  KOHKYpPEHTOB. [nsa  onpeneneHuns
PE3yNBTATUBHOCTH (YHKIIMOHUPOBAHHUS CUCTEMBl  WHTEIPUPOBAHHBIX
MapKETUHIOBBIX ~ KOMMYHUKALIMM  Mpeularaercs  NPUMEHATh  HOHSITHUE
KOMMYHUKATUBHOM  3(QQEKTUBHOCTH, KOTOpas OTpPa)kaeT COOTHOIICHHE
JOCTUTHYTOTO pe3yibTara HWH(OPMALMOHHO-TICUXOJIOTMYECKOr0 BO3JIEHCTBUS
MapKETUHIOBBIX KOMMYHUKAlUHd Ha ayJUTOPUIO U TMOTPAYEHHBIX Ha HUX
ycunuid. [Ipu 3TOM pe3ysnbTaT KOMMYHUKATUBHOTO BO3JECHCTBUS U3MEPSECTCS
KOJMYECTBOM  MPUHATBIX  TMOJOXHUTEIBHBIX  PENIEHUH O  IOKYIIKE,
COTPYIHHYECTBA, IPUBEP>KEHHOCTU CIIOPTUBHOM OpraHu3aluu.

BoiBoabl. TakuM 00pa3oM, OCHOBHBIMH 3aadyaMi KOMMYHUKAITHOHHOMN
NESATEIbHOCTH SBJISIETCS] MOBBILIEHUE TEXHUKO-3KOHOMUYECKHX TOKa3zaTelled U
oosee dddexTuBHas paboTa BCEX 3BEHbEB CIOPTUBHOM OpraHU3allUH.
BrimonHeHne mocTaBieHHON 3aJadd O0YyCIOBIMBAET HEOOXOIMMOCTh TECHOTO
B3aMMOJICUCTBUSl  PA3JMYHBIX MOJPA3[ACICHUN OpraHu3alud, HaJTaKEHbIX

KOMMYHHKAIIMM KaK BHYTPU NPEAIPUATHSA, TaK U HAJWUYME LIUPOKOTO apceHana



CPEACTB JJIS CO3JAHUS M TMOJIEPKAHUSA KOMMYHHUKAIIMU C BHELIHEW CPEHOM.
NMeHHO cuCTeMa HWHTETPUPOBAHHBIX  MAPKETHMHTOBBIX  KOMMYHHKAIIUMA
OKa3bIBaeT pellarolee BIUSHUE Ha (POpMUpOBaAHME KOMMEPYECKOIO ycrexa
CIIOPTUBHOM OpraHu3anuu, OOeCleYMBaeT €ro MpPUBIIEKATEIbHOCTD JIA
CIIOHCOPOB W JWHAMUKY pa3BUTHA. PalnMOHAIbHOE NPUMEHEHHE CHUCTEMBI
WHTETPUPOBAHHBIX  MAapKETUHIOBBIX KOMMYHUKAUUW  SIBISIETCS  OCHOBOM
bopMHUpPOBaHUS YCTOWYMBOTO IMO3UTHBHOTO UMHUXKA CIIOPTUBHOW OpraHU3AIINH,

YKPCILEACT ITO3UIUH OPraHU3allii Ha PBIHKC CHOpTI/IBHOﬁ IMPpOAYKIIHNH.
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