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3arajbpHi MOJIOKEeHHS

Busdennss gucruroniam “ AHrimiiicbka MoBa” TPOBOJMUTHCS Y
BIJIMOBIAHOCTI [0 THUIOBOI MPOTpPaMH, METOAMYHUX BKa3iBOK 1
KOHTPOJIBHHX 3aBIaHb ISl CTY/ICHTIB- 320YHHKIB BUIIMX 3aKJIaiB
OCBITH HEMOBHUX CITCI1aTbHOCTEH.

MeToro HaBYaHHS AHTJIIHCBKOI MOBH Yy TEXHIYHOMY BY31 €
MiJTOTOBKA CTYJEHTIB [0 MOBIIEHHEBOI HISUTBHOCTI 1HO3EMHOIO
MOBOIO, IO Tiepeadadae HasSBHICTh MPAKTHYHHUX, TpodeciitHo-
OpIEHTOBaHMX HaBHYOK, SIKI MICJSI 3aKIHYEHHS KypCy HalaayTh iM
MOXJIMBICTh YUTATH OPUTIHAJIBHY JIITEPATypy 3a CIEMIaIbHICTIO
JUIE BUWJIYYEHHS HEOoOXigHoi iH¢opMarlii; mpuiiMaTtéd ydacTb B
YCHOMY CIIJKYBaHHI aHTJIIHCBKOI0 MOBOIO B 00cCs31 maTepiany,
nependadyeHoro mporpamoro.

BpaxoByro4n CKIQJHICTh TPaMAaTHYHHUX SIBUII, IO BUBYAIOTHCS
Ha JpyromMy Kypci, HpHM CKJIaJaHHI BIpPaB B HaBYAIbHOMY
MOCIOHUKY BEJIMKY yBary MpHIIJICHO MMOBTOPIOBAHOCTI JICKCUIHUX
1 TpaMaTUYHUX ACHEKTIB 1 BUKOPUCTAHO NMPHHILHUI HOCTYMOBOTO
30UIBIICHHS TPYAHOINIB, IO JIO3BOJIIE CTYJAEHTaAM Kpaile
OIIAHOBYBATH HABUAIBHHI MaTepiall.

IpakTuuHi 3aBIaHHSA APYTrOro POKY HABYAHHS.
I'pamamuxa. BuB4eHHS 1 3aKpIIUICHHS B YCHOMY 1 THCBMOBOMY
MOBJICHHI OUIbII CKIaaHUX (MOPIBHSHO 3 TEPIIAM KypCOM)
MOBHHUX SIBHIII.

Jlexcuka.  3acBOEHHS  HOBOTO  JIGKCHYHOTO  Marepiaiy
B1IOYBA€THCS y IBOX HAMpsIMKax:
a) 3a TeMaMH, 110 TIOB’ si3aHi 3 Mail0yTHHOIO MPOQECIEI0 CTYICHTIB
(axTHBHE OMaHyYBaHHS TEPMIHOJIOTIEIO Ha 0a3i TEKCTIiB 3a haxom);
0) 3a pO3MOBHHUMH TEMaMH.
3aBgaHHs (QopMyBaHHA HABHYOK YHUTaHHSA MpodeciiiHo-
OpIEHTOBAaHMX TEKCTIB (HmepIiuii pik HaBYaHHSA) OpraHigyHO
3MIHIOETHCSl Ha 3aBJaHHS HAaBUaHHs OIEPYBAaTH AaHTJIOMOBHOIO
iH(popMallieto, BUITydaTH HEOOXiAH1 1aHi 3 KOHTEKCTY 1 T.1.
CamocriiiHa po0oTa CTYICHTIB BKJIIOYA€ YWTAHHS, MEPEKIIA,
aHOTYBaHHS Ta3eTHUX TEKCTiB, JITepaTypu 3a (GaxoM 3 METOI0
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BJIOCKOHAJICHHS ~ TPAaKTUYHUX  MOBJICHHEBUX  HAaBHYOK 1
PO3LIMPEHHS JICKCHYHOTO 3aracy.

Buan i popmu KoHTpOJIIO.

[IpotsiroM JApyroro poky HaBYaHHSA CTYJACHT BHKOHYyE 2
KOHTPOJIbHI poboTH 1 ckiamae 3amik (Il cemectp) Ta icnur (IV
cemectp).

[criut mepenbavae:
1) umrTaHHS 1 MEpeKIag TEKCTY 3a Paxom;
2) aHOTYBaHHs ra3eTHOrO (HAYKOBO-TIOMYJISIPHOTO) TEKCTY;
3) Gecimy 3a TEMOIO.

Tperiii cemectp.
KourpoJnbHe 3aB1anns 3.
BapianT 1.

[[Io6 BipHO BHKOHATH KOHTPOJbHE 3aBAaHHS 3, HEOOXiTHO

3aCBOITH TaKl PO3AUIH KypCy:

1.

No

Cknamui  dopmu  nienpukmernuka (The  Participle).
[Mepdextuuit mienpuxkmernuk (The Perfect Participle).
BxuBanus ¢GopM JiempuKMETHHKA Ui BHPAKEHHS
CIIBBITHECEHOCTI 4aciB.

OyHKIIi Ni€ENpUKMETHHKA B PEYEHHI 1 CmocoOu HOoro
nepeKaaay pigHOK MOBOIO.

BokuBaHHS IENPUKMETHUKA IS YTBOPCHHS CKJIQIHHUX
JieCTIBHUX (HOPM.

OO0’ exTHUH MpeANKATUBHUI JENPUKMETHUKOBHIA
xkomrieke. (The Objective Participle Construction).
Hezanexuuii caMoCTiiHMI Ni€NPUKMETHUKOBUH 3BOPOT
(The Nominative Absolute Participle Construction).
Iepynniit (The Gerund)iioro ¢popmu i QpyHKIIIT B pedeHHi.
[MopiBusuibHa xapaktepuctuka repyaais (The Gerund )
nienpukMeTHUKa TtenepimHboro wacy (The Present
Participle).

l'epynniii Ta BignmiecniBHUN iMeHHUK. —INg ¢dopmu B
aHTINKChKIM MOBi, iX ¢yHKIII B pedYeHHi, CHOCOOH
HepeKIIaay.



|. Read the text. Translate it into your native laagg!

The economic system.
Economic system is the system that a society uses
allocation and distribution of scarce resourcesivae
enterprise means that decisions about what andrhogh to
produce are left to the discretion of owners anchagars. In
controlled economies such decisions are the regplitysof
some governmental agency. There is, of course,conaeny
today that is completely free of governmental ieflae, nor is
this condition necessarily undesirable. There aranyn
beneficial services and protections available fgowernment.
The question then is a matter of degree. Irrespedaf the
form of economic order, it performs certain val@ahinctions
in the life of organizations of all types.

f

Among the functions of the economic order the most

important one is to provide some means of resoaitoeation.
In a private enterprise this function is basicgirformed by
the price mechanism. This simply means that denfi@nénd
supply of goods and services interact to set theirket price.
In taking actions in the area of employment, gonesnt is
attempting to control the economy in such a faskisto help
the business community operate at the level ofyrtion that
will yield full employment.

Without a system of distribution economy simply lcbuaot
exist. A major part of this distribution system ¢sedit.
Economy flourishes on credit or extended methods
payment. Such a system literally affects every linkthe
distribution chain from the supplier of raw matégiao the
ultimate consumer. Without this vital financing @tion being
performed, the economy would doubtless be forceal ltwer
order of production.

Economic goals for a nation include price stahilifyll

employment, economic growth, and equitable distitlouof
income. Price stability contributes to the efficiaiocation of
resources and facilitates long-term planning. Eailployment
means that jobs are available for those seeking. jbligher
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standards of living require increased output persqe
(economic growth per capita). An equitable disttidn of
income means that the fruits of the economy areéd/in a
way that seems fair to the majority of the peométh the
long-run trend towards a more sophisticated, hightiggrated
economic system, it is becoming increasingly imguairfor an
individual decision maker to be aware of the maaronomic
environment. [2: 18-19]

[1. Answer the following questions to the text.

1) What is an economic system?

2) What does private enterprise mean?

3) Is there any economy today free of governmental
influence?

4) What functions does economic order perform?

5) What is the most important function of the economic
order?

6) What is a major part of a system of distribution?

7) What do economic goals for a nation usually inctude

8) What does price stability facilitate?

9) What does full employment mean?

10)What do higher standards of living require?

[11. Insert the necessary words from the brackets.
( Economize, economy, economics, economical, system
economic, economist).

1) . Is an expert or student of economics.

2) New England’'s .......... is still largely based on
manufacturing.

3) This system was extremely ........... because it ran on
half-price electricity.

4) What has gone wrong with the .......... system during the

last ten years?

5) If you are really going to buy a car, we’ll have.to.......
on other things.

6) The study of .......... would be incomplete without an
understanding of the nation’s role in the worldreaoy.

7



7)

You need some .......... in your work if you want to
succeed.

V. Translate the following sentences paying attentm the
Absolute Participle Construction.

1)
2)

3)
4)

5)

V.

The problem being easy, the students solved ihet.o

The validity of the new theory proved, it was conmiyo
accepted.

The investor financed his business, there beingtyplef
reasons.

The experiment having been over, the students dedor
the observation data.

The knowledge of Latin proved to be quite useful fo
reading the works of the T8century scientists, Latin
having been the only written language of sciencd an
philosophy up to the end of the™8entury.

Translate the following sentences paying attentm the

forms and functions of the Gerund.

1)
2)
3)
4)

5)

VI.

1)
2)

3)

By repeating experiments one gets more data thias he
arriving at right conclusions.

When starting or expanding a business we must keep
mind our funding sources.

The position of the company depends on settinggtads
and objectives.

We knew nothing of his having undertaken market
research in the new field.

Before launching a new product you should find the
market for it.

Choose the correct form of Active or Passive Géru

| don’t appreciate ... (interrupting, being interreg}
when I'm speaking.

I'm interested in ... (improving, being improved) my
communication skills.

Can you remember ... (having seen, having been saien)
film before?



4) ... (having corrected, having been corrected) by the
secretary, the text contained no more mistakes.

5) After ... ( being corrected, correcting) the studeméport
was returned to him.

VII. Complete the sentences with Gerund.

1) Some students dislike ... tests.

2) Some students enjoy ... in class.

3) Some students practice ... English at work.
4) Some students avoid ... questions in class.
5) ldon’'t mind ... alone.

KourpoJnbHe 3aB1anns 3.
Bapiant II.

I. Read the text and translate it into your natarggliage.
Prologue to economics.
Economics is the study of the way in which mankind
organizes itself to solve the basic problem of ctar All
societies have more wants than resources, so tlsgstam
must be devised to allocate these resources betweel
competing ends. In a very real sense, the compl®fithe
economy makes it difficult to decide exactly whéeoestart.
Simultaneously, production is taking place, goaus services
are being allocated, and a great number of makeicgpants
are being motivated by a diverse set of goalsdthten, there
is the complex financial system in which individsiafirms
and governments borrow and lend funds.

Economics is divided into two major branches:
macroeconomics and microeconomics. Macroeconomit®i
study of behavior of the economy as a whole witlpleasis on
the factors that determine growth and fluctuation®utput,
employment and the level of prices. Macroeconorstoslies
broad economic events that are largely beyond ¢tméral of
individual decision makers and yet affect nearlly fams,
households and other institutions in the econonpectlists
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in  macroeconomics are particularly interested in
understanding those factors that determine inflatio
unemployment and growth in the production of goodsl
services. Such an understanding is necessary iar dal
develop policies that encourage production and eympént
while controlling inflation.

The other major branch of economics is micraeaaics.
Microeconomics is the study of behavior of indivadlwnits
within the economy. The division of economics hasutted
from the growing complexity and sophistication abromic
research.

These two approaches and the topics they irchwd in fact
interdependent. Individuals and firms make thegiglens in
the context of the economic environment, which drasmpact
on the constraints the decision makers face as asetheir
expectations about the future. At the same timesnathken as
a whole, their decisions determine the conditiothefoverall
economy. A good understanding of economic eventks an
ability to forecast them require knowledge of bottividual
decision making and the way in which individualaaieto
changes in the economic environment. [2: 19-20]

II. Answer the following questions to the text.

1) Do all societies have more or less wants than ress@

2) What are market participants motivated by?

3) In what system do individuals, firms and governreent
borrow and lend funds?

4) What is the main division of economics?

5) What does macroeconomics study?

6) What are specialists in macroeconomics particularly
interested in?

7) What does microeconomics deal with?

8) What has division of economics resulted from?

9) In what context do individuals and firms make their
decisions?

10) What determines the conditions of the over@anemy?

10



[11. Insert the necessary words from the brackets.

(Gross Domestic Product, a good, supply, demand,
production, Gross National Product, economics

1) . is the study of how people, individually dan
collectively, allocate their limited resources ty to satisfy
their unlimited wants.

2)............ Is any item or service that satisfies a homant,
and in so doing adds to human happiness.
3) entails using technology to apply energy to

materials in ways that make the materials moreald&) or
that otherwise help satisfy human wants.

4).......... is the quantity of specific goods that pleopre
willing and able to buy during a specific periodyen the
choices available.

) TP refers to the quantity of a specific gdbdt sellers
will provide under alternative conditions during given
period.

6) ooennnnn. is the total market value of goods andvises
produced within a country during some period, uguahe
year

) i, is the value of all output produced by resources

owned by citizens of a country.

V. Translate the following sentences paying attentm the
Absolute Participle Construction.

1) Some of our students want to study French, #ws r
preferring to study English.

2) The market changing during the time, the enaepur has
to conduct the market research.

3) The competitive analysis portion of the busingdan
having been prepared, he identified his major cditgrs.

4) The inventor was demonstrating his new widgdh whe
workers watching its operation attentively.

5) The assembling of the widget completed, we extart
operating it.

11



V. Translate the following sentences paying attentm the
forms and functions of the Gerund.

1) The aim of his experimenting is increasing tpeesl of
calculations.

2) Having proved the validity of his theory, he wewmn
working on it.

3) Original scientific thinking is very importanoif every
researcher.

4) Without proper understanding the major laws cafr®mics
it is difficult for the students to take part irethesearch.

5) On receiving wrong results one must repeat tipe@ment.

V1. Choose the correct form of Active or Passive Gerun

1) Jill's low test score kept her from ... (admittinigeing
admitted) to the university.

2) Mr. Brown gave no indication of ... (changing, i
changed) his mind.

3) I wondered at my father’s ... (having allowed, ingvbeen
allowed) the journey.

4) On ... (telling, being told) the news she turnatep

5) If you want to develop your inner tranquilityply have to
stop ... (being bothered, bothering) by every litheng that
happens.

VI1l. Complete the sentences with Gerund.

1) When Sue got tired she stopped ... .

2) Some students put off ...their home work.

3) | appreciate ... able to study in peace and quiet.
4) He avoided ... at me.

5) Jack suggested ... a new apartment.

12



YerBepTHii cemMecTp.
KourtpoJanbHe 3aB1anns 4.
BapianT 1.

[Ilo6 BipHO BHUKOHATH KOHTPOJIbHE 3aBlHaHHS 4, HEOOXIiIHO
3aCBOITH  PO3IIIM KypCy aHTJIIMChKOI MOBH 3 OOpaHOTO
HipyYHUKA:

1. Iudinitus, fioro popmu Ta GyHkIii B peuenni. (The
Infinitive, forms and functionsMopnanbhi gieciosa B
cnony4uenni 3 inginitusom. (Modal verbs with The
Infinitive)

2. 3BopoTH 3 IH(DIHITHBOM, 1110 PIBHO3HAYHI TIPS IAHIM
PCUCHHSIM:

- OO0’ extHuii indinituBHui komiuieke (Complex
Object Construction);

- Cy0’ extawmii indpinituBaui Kommmieke (Complex
Subject Construction).

3. VYwmoBHuii crioci6 miecnosa (Conditional Mood)YmosHi
peuenns Tprox tumiB (First Conditional, Second
Conditional, Third Conditional)lasepcist B yMOBHHX
pCUCHHSIX.

4. Cxmagnomiapsani peucanas (Complex sentences).

5. TepmiHooris, iHTEpHAIIOHAIBHI CJIOBa, a00peBiaTypH.

I. Read and translate the text into your native laggu
Characteristics of Private Enterprise.

The private enterprise system is an economi@sysvhere both
the resources necessary for production and thenésses are
owned by private individuals, not by public institims like
government. Private enterprise is based on founciples or
rights: the right to private property, freedom bbwe, profits and
competition.

In the private enterprise system individuals ehdlve right to
buy, own, use and sell property as they see fiis Flght of
ownership includes land, buildings, equipment anthngible
property such as inventions.

13



The private enterprise system also providesitie of freedom
of choice. This freedom of choice applies to thaiviidual’s right
to decide what type of work to do, where to wonkg daow and
where money is to be spent. This means that peapievork for
others or work for themselves of they so choosalstt means that
a person is free to change jobs and work to impiageor her
economic position in life.

In the private enterprise system the person takes the chance
in starting the business by investing is guaranteedright to all
profits. This right is what attracts people to lmegusinesses, and
it is the ultimate goal of business. Inherent artstg a business is
the freedom to fail. Not all entrepreneurs are sssful, but the
opportunity is there to start a business and reapdwards.

Under the private enterprise system people tlaedreedom to
compete with others. Competition, along with profis the
cornerstone of the private enterprise system. Ctaitigrepits one
company against another in the struggle to ati@act retain the
consumer. Companies compete by developing bettedupts,
altering prices, developing unique advertising paogs, and
having the product or service where and when tingswoer wants
it. The benefit to the consumer: competition makas better
products and more responsiveness to consumer needs.

The private enterprise system, as do all econosystems,
requires resources for its businesses to produaedsgand
services. The resources used to provide goodsamiteas are the
factors of production: land, labor, capital, anttrepreneurship.

One of the major decisions an entrepreneur mmate is to
determine which legal form of business ownershipuge in
creating a business venture. There are three Hasms of
business ownership: 1) sole proprietorship; 2)tneaship; 3)
corporation.

[4: 28-32]

II. Answer the following questions to the text.
1) What is the private enterprise system like?
2) What principles is private enterprise based on?
3) What does the right of ownership include?

14



4) What does the right of freedom of choice imply?

5) What right attracts people to begin businesses?

6) How do companies compete?

7) What are the resources used to provide goodsemictes?
8) What basic forms of business ownership do yaawkh

I11. Define the main idea of each paragraph. Writerdtve plan.

V. Insert the necessary words from the brackets.

(Goods and services, a debt, debtors, a -creditonatp,
privatized, nationalized, a sole proprietorshipguidation,
partners).

1) There must be two ........ in a partnership.

2) A person who wants to start a business, but asonot got any
partners, can start .......... .

3) Business in general may be defined as free mger and
.......... enterprise.

4) When a limited company fails, it goes into ..........

5) Money you owe to another personis ............

6) A person you owe moneytois .......... .

7) Customers owing money to a business are ..........

8) When the state returns a company to the prsed:mr in a sell-
off, itis . .

9) When a prlvate company is bought by the staté lmmought
into the public sectoritis .........

10) A business, company or firm is an organizatibat sells

V. Conditional sentences.
a) define the types of conditional sentences teanaslate them
into your native language.
1. If we had expected them to come, we shbale stayed at
home.
2. He would be pleased if you stayed eelitthger.
3. We shall launch a new product if the ne&ik ready.
b) put the verbs in brackets into the correaséeforms.
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1. Many people were not satisfied with teader after he
took office. If they (know) more about his plannedonomic
programs, they (not to vote) for him.

2. If he (not to read) so much, he wouldlm®to clever.

3. If he (not to pass) his exams, he will get a scholarship.

c) complete the sentences.
1. If I had a chance to work abroad, I ...
2. If | thought of a good way of saving omoney, | ...

VI. Translate the following sentences paying attentionthe
Infinitives and Infinitive constructions.

1. They consider the production of the soft drialbé stable, and
few major companies dominate the field.

2. | have never heard anyone give so much infoonaith one
report.

3. This comparison is likely to give you an ideatlé current
health of your industry.

4. Your economic sector seems to be a broad categgor which
your industry or business falls.

5. The first thing for an entrepreneur to do isstart writing the
business plan.

VI1I. Think and write.
What can be the reasons of business failure? Grgomdpoint of
view.

KourtpoJbHe 3aB1anns 4.
Bapianr II.

|. Read and translate the text into your own languag
Capital.

It is essential to start with sufficient capit&dl company with
inadequate financing is like a rowboat with a hiolehe bottom:
given enough time, it is bound to sink. Some srbaiiness
owners dream and save for so long that they rdeckerd of their
patience and open the business come hell or higarwRather
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than start a company on a shoestring, it is béseéreto wait until
there is enough capital to ensure success or tio loega smaller
scale than originally planned. Both accountants dratle
associations can help potential business ownerglalet they
have enough capital to make a sound beginning.

How much capital does a business need? Ther® igasy
answer. It depends on such variables as locatimditcterms
given by suppliers, distance from markets, andrieire of the
product or service. It may take a construction canypseveral
months to complete its first projects, for exampdet the owner
must meet weekly payrolls, buy materials, make pays on
leased or purchased equipment, maintain officditiasi and pay
insurance premiums, taxes, utilities and otherrimss expenses in
the meantime. These payments demand a large fundeséting
capital. The Small Business Administration offdre form to help
business owners estimate their starting cash needs.

Pick a sound site for operations, a spot that seek and the
product or service that your firm will provide. Meboring
businesses should be complementary. Undesirabignlmais can
repel traffic, while several businesses with suppgrlines or
comparable target markets attract more customegsther than
anyone of them could alone. Many business people alize
today that there is strength in numbers.

Site selection decisions often require a tragfiedy, an analysis
of the traffic pattern around a location to confimat type of
person drives by, when and why. Ideally, many pedpl the
target area will need what the business sells aifidfind easy
access to the premises. Traffic lights, pedessé&aty islands and
other traffic modifications should make it possilide customers
to stop with a minimum of inconvenience.

If a business owner decides to rent a faciktytawyer should
review the lease and explain what the tenant aedatidlord are
responsible for. Some business owners like to megoa short-
term lease with an option to renew for a longerqekrso they can
see how the location actually works out before mgla long-
term commitment.

[4: 68-72]
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II. Answer the following questions to the text.

1) Why is it essential to start business with sigfit capital?

2) Who can help potential business owners decidbey have
enough capital to make a sound beginning?

3) What does the quantity of capital depend on?

4) What payments demand a large fund of operatupdgal?

5) What does Small Business Administration offer?

6) What is the advantage of complementary neighigori
businesses?

7) Why do site selection decisions often requitea#ic study?

8) Why should a lawyer review the lease?

9) Why do some business owners like to negotiashat-term
lease?

[11. Define the main idea of each paragraph. Writerdtve plan.

V. Insert the necessary words from the brackets.
(Payment services, to invest, an investor, creslitoapital, taxes,
cash, commerce, an accountant, market).
1) The money shareholders put into a company to buy
property or equipment so that it can start is dalle.... .
2) One of the owners of a partnership is ..........
3) To put money into a business or a bank accounhmnt
will make a profit is .
4) New York has always been acentreof .......... .
5) Suppliers waiting to be paid are ...........

6) The .......... flow of a business is the actual movenwdnt
money into and out of it.
7) i is money compulsory levied by the state omloc

authorities or individuals, property or businesses.

8) It's difficult to sell anything when the whole wdrseems
your potential ...........

9 ... is a person whose job is to inspect or keep
accounts.

10) Banks are financial institutions that offer thiglest range

of financial services — especially credit, saviagd .......... .
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V. Conditionals.
a) define the types of conditional sentences aartstate them into
your native language:

1) If she had been excited she could not havegobihe exam so
successfully.

2) If the weather were fine we should have a \gogd time in
the country.

3) If I understand the market properly | shall fzol.
b) put the verbs in brackets into the correct téas®s.

1) Let's take a taxi to the railway station. Wavé very much
luggage. If we (not to have) so much luggage, wavdlk).

2) If he (to work) hard, he would have achieveebg progress.

3) If my sister doesn’t go to the south, we (ersd) summer in
Kyiv together.
c) complete the sentences.

1) If I had a serious disagreement with my bbss,

2) If  were a very rich person, | ...

VI. Translate the following sentences paying attentio the
Infinitives and Infinitive constructions.

1) The students were waiting for the professorxplan some
aspects of economical theory.

2) | know him to carry out the research in thedief economics.
3) Evaluating your industry is certain to increagaur own
knowledge of the factors that contribute to youmpany’s
success.

3) An industry is sure to consist of all companggpplying a
similar product or service.

4) We know the industries don’t remain static; timegty change
dramatically over time.

5) This is a good possibility for us to utilize theectronic
equipment for speeding up the process of calcuiatio

VI1Il. Think and write.
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What kind of a company would you like to work :ftate-
owned, private limited company, multinational calqtemn etc.?
Why? Give your reasons.

Supplementary texts
Text 1.
Factors of successful business.

The ultimate purpose of developing a businean [ to have a
fully functioning, successful business.

Meeting needs is the basis of all businesses. ¢&m devise a
wonderful new machine, but if it doesn’t addressieaeal and
important need or desire, people won't buy it, godr business
will fail. Even Thomas Edison recognized this fadten he said,
“Anything that won't sell, | don’t want to invent”.

Typically, entrepreneurs get their original mess inspiration
from one of four sources:

1) previous work experience;

2) education or training;

3) hobbies, talents, or other personal interests;
4) recognition of an unanswered need.

Occasionally, the impetus will come from the Ipesis
experience of a relative or friend. As you refineuly business
concept, keep in mind that successful businessewparate at
least one of these elements:

- something new. This could be a new product, service,
feature or technology. An example of something neas
a fax machine.

- Something better. The something-better element

encompasses a better service, lower prices, greater

reliability or increased convenience. Disposablapdrs
were one such product.

- An underserved or new market. Most often this is
unaddressed niche market, an unserved locationa or

market for which there is a greater demand than

competitors can currently satisfy. Publishers aflghooks
for computer software recognized a niche market.
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- Increased integration. Thus situation occurs when a single

product is both manufactured and sold by the same
company, or when a company offers more services or
products in one location. An example of increasing

integration was the one-hour photo shop. [1: 34-35]

1. What is the basis of all businesses?

2. What are four sources of original business nasioin?

3. Give an example of ‘'something new’.

4. What does the ‘something better’ element encesta

5. What situation occurs when a single product m@hb
manufactured and sold by the same company?

Insert the necessary words from the brackets (thdd, the
money, a plan, job, progress, services).
1. The company offers more ... and products.
2. It's necessary to write a business plan that reése ... you
want.
3. Even if you have all ... you need, you still n@golusiness plan.
4. Without ... you don’'t know where you're going awedn’t
measure your progress.
5. We realized that independent businesses weng @dobetter ...
serving their customers.

Text 2.
Undarsding the market.

It is not enough to have a great idea or nevention as the
basis of your business; you also must have a mahadt is
sufficiently large, accessible and responsive.dfi ycan't reach
your market, or it isn't ready for you, your busssewill fail.
Consider the automatic teller machine (ATM) now rsemn
virtually every street corner. It was invented mdran 10 years
ago before it became popular, but the company ithgally
marketed the ATM was unsuccessful — people wesgt'willing
to trust their banking to machines. Market readinesone of the
most difficult and most unpredictable aspects taasnee when
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examining your market. That is why companies spargstantial
amounts of money on market research before laugaproduct.

Even if you are not creating an entirely newdorc or service,
you should attempt to determine if your marketeiady for you.
For instance, if you are opening a flower shop meagghborhood
where none currently exists, what indications #erd that the
neighborhood residents are interested in buyingdts? Perhaps
you should conduct a survey of the residents, gsalvout their
flower-buying habits and preferences.

You may not have the funds to undertake extensnarket
research, but even a small amount of analysis emylou gauge
the receptivity of a particular market to your idea

In addition to market readiness, key market diactwill
influence your choice of marketing strategy andohghu make
realistic financial projections. When gatheringoimhation for
your business plan, spend considerable time legrabout your
market.

The more thoroughly you understand the variacofs that
affect your market, the more likely you are to sext [1: 36]

1. Why do companies spend substantial amount ofesnam
market research?

2. Why was the company that initially marketed tAgM

unsuccessful?

3. What can help you gauge the receptivity of digaar market
to your idea?

4. What will influence your choice of marketingagtrgy?

5. What should you do when gathering informatiom jour
business plan?

Insert the necessary words from the brackets (dugtpbusiness,
market, factors, invention).

1. Various ... affect your market.

2. ... readiness is one of the most difficult and mwgredictable
aspects when examining your market.

3. Before launching ... companies spend much monemarket

research.
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4. It's not enough to have a great idea or new .thasbasis of
your business.
5. If you can’t reach your market your ... will fail.

Text 3.
Personal satisfaction: the Four C’s.

For start-up businesses, smaller enterpriseBusinesses that
are heavily influenced by one or two key members of
management, issues of personal satisfaction cama lentral
element in influencing long-term success.

Thus, you must evaluate and consider your patggoals when
deciding upon the course of your business developrm®r most
entrepreneurs the Four C's can sum up these gGQalstrol,
Challenge, Creativity and Cash.

How much control you need to exercise on a dagay basis
helps determine how large your company can be.oli gre
unwilling to delegate or share authority, your esis should be
designed to stay small. Likewise, if you need aagrdeal of
control over your time (because of family or peatemands), a
smaller business without rapid expansion is mopg@piate.

If you are starting or expanding a business, araulikely to be a
problem-solver and risk-taker, enjoying the taskfigliring out
solutions to problems or devising new projects.yds plan your
company, establish personal goals that not onlyigeoyou with
sufficient stimulation but advance the growth otiybusiness.

Entrepreneurs want to leave their mark. Theinganies are not
only a means of making a living, but also a waycoéating
something that bears their stamp. That's why mansinesses
carry the founder's name. As you develop your camgpanake
certain it reflects your larger values. You'll watat shape your
business so it is not just an instrument for e@@n income but a
mechanism for maintaining creative stimulation andking a
larger contribution to society.

Understand how your personal financial goalseham impact
on your business plan. For instance, if you neebstantial
current income, you may need investors so that hawe
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sufficient cash to carry you through the lean startime. [1: 46-
47]

1. What can be a central element in influencingyterm success
for start-up businesses?

2. What must you evaluate and consider when degidpon the
course of your business development?

3. What helps determine how large your companybegh

4. Why do many businesses carry the founder’'s name?

5. Why may you need investors?

Insert the necessary words from the brackets (atghprocess, a
risk-taker, solutions, an income).

1. If you are starting a business, you are likelpée ... .

2. If you are unwilling to delegate or share ... ydwsiness
should be designed to stay small.

3. He enjoys the task of figuring out ... to problems

4. Partners and key personnel should take paneicreative ... .
5. Business is not just an instrument for earning ...

Text 4.
Industry maturity.

Industries don’t remain static; they may chanigamatically
over time. Generally, the life cycle of an industgmprises four
phases:

1) new;

2) expanding;
3) stable and
4) declining.

The last phase, decline, is not inevitable; mimg-standing,
stable industries show no sign of decline.

Some industries are heavily dependent on stexa@nomies,
either nationally or internationally, and it is cral to understand
how vulnerable your industry is to economic downsur

Construction, large consumer items (autos, furej etc.), and
tourism all suffer substantially when the economyni recession.
Industries dependent on new business formation uginbss
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expansion, such as office and technical equipnasd, suffer in
poorer times.

Industries such as discount department stores umed car
dealerships are countercyclical, doing relativebttdér in poor
economies than in strong ones. And some industdesh as
personal care products and low-cost entertainnaatrelatively
immune to economic cycles.

If your business is located in a smaller comrrhat is
heavily dependent on one industry or one major eyqol
consider the effect of the economy on that industrgompany
and thus, your own business.

Considering the economic conditions or cycles tiffect your
business helps you anticipate and plan for difficohes. [1: 107-
108]

1. What industries suffer substantially when theneeny is in
recession?

2. Do industries dealing with office and techni@juipment
suffer in poorer times?

3. What industries are countercyclical?

4. What industries are relatively immune to ecormaycles?

5. What helps plan for difficult times?

Insert the necessary words from the brackets (dowst
economies, industry, sales, manufacturers).

1. Toy companies are dependent on Christmas ... .

2. It’'s crucial to understand how vulnerable yomdustry is to
economic ... .

3. Summer is the big season for bathing suit ... .

4. Some industries are heavily dependent on strong

5. The soft drink ... is relatively stable, and a fewnajor
companies dominate the field.

Text 5.
Job specification.
The great variety of job specifications whichséx in business
illustrate the range of specification in occupatiorhe five
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categories given below do not cover this wide rang& can
become a guide to the role of man power on orgéiniza

1.Unskilled. Many jobs do not require any training or previous
experience, for example manual labour or assembikwl hese
occupations are often highly repetitive and boriag, well as
being poorly paid.

2. Mechanical or motor skills. There are some tasks in business
which are performed by machines which require agratpr. The
more complicated the machine, then generally theergkilled the
operator must be.

3. Intelligence and knowledge. Occupations which require a
high level of motor skill sometimes also demandighHevel of
intelligence and aptitude. But there are jobs whdchnot need
mechanical skills but make demand on people’s kadgs.

4. Administrative or managerial skills. The ability to organize
other people is a rare skill. It not only requitesowledge and
understanding of the functions within an organamatibut also the
ability to motivate people. In addition managerssinioe able to
organize nonhuman resources using techniques efdsting,
planning, coordinating and controlling. These aeehhiques
which require judgment as well as knowledge.

5. Decision-making skills and initiative. Decisions are part of an
organization’s everyday activity. The higher oneegaup the
hierarchy, the more necessary is the skill of decisThe risk
which all organizations face mean that organizatibave to be
run by people who have the ability to diagnose asgkss the risk,
and the capacity to decide on the correct strat&gpiness is
constantly changing and organizations require peopith
enterprise and initiative in order to survive. 42-42]

1. What does the great variety of jobs specificegiovhich exist in
business illustrate?

2. How many categories can become a guide to the ab
manpower in organization? What are they?

3. What people do business organizations requir@rder to
survive?
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4. Give your own examples of a trade or a profesglastrating
each category of job specification.
5. What must managers be able to do?

Insert the necessary words from the brackets ( p@rator,
training, markets, the ability, decisions).

1. Some tasks in business are performed by machuinésh
require ... .

2. ... to motivate people is a rare skill.

3. Unskilled jobs do not require any ... or previexperience.

4. ... are part of an organization’s everyday ag&sit

5. An interesting feature of the labour ... is thatanym
organizations do not specify the type of person tiequire.

Text 6.
Entrepreneurs.

Entrepreneur is a person who organizes and measag
business. This is a French word that has been tctépto the
English language.

Entrepreneurs are a mystery to some people ciadigethose
who are comfortable with a nine-to-five existencel aassured
weekly paychecks and fringe benefits. The entreprens a
business person who prefers to take calculated nskrder to be
his or her own boss.

Sometimes the entrepreneur is regarded as adsssiperson
who takes risks. This is not so. An entrepreneua iBusiness
person who minimizes risks. He or she does it byaade
planning, research and meticulous consideraticalldactors that
could affect and possibly endanger her or his pnig&. When the
entrepreneur forgets to do advance investigatiahpeparation,
then he or she is a gambler at best and a faitatistic at worst.

While the percentage of growth for men enterimtg business
independence could be measured in the tens, wormemézase in
a single decade was 69 percent. There is no myiserey Women
go into business for the same reason men do — ke maney and
to be their own bosses. Entrepreneurship is redaalbe the first
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track of success. Rather than to take low-wagejriigstry job,
people opt to use their wits and energy to climé kidder of
independence the entrepreneurial way.

How old are the people who start new businessbs”majority
are 30 to 34, with the biggest segment (70 perdegitveen 25
and 44.

With what do entrepreneurs start up new buses®sslow much
money do they invest? Most businesses require leet20,000
and $50,000 in cash.

Which businesses are the most popular? Theme woubt that
retailing is number one. Among the others are sesbyi
construction, manufacturing, finance, wholesalengportation,
agriculture. [2: 43-45]

1. Do you belong to the people who are comfortabta a nine-
to-five existence? Are there many people of thetgmong your
friends, relatives, colleagues?

2. How does an entrepreneur minimize risk?

3. What is the percentage of growth for women isifess?

4. For what reason do women go into business?

5. What is the most popular business?

Insert the necessary words from the brackets (bbéders, sale,
materials, a board of directors, service).

1. ... companies include accounting firms, law firmepair shops
and many others.

2. Merchandising companies purchase goods thatady for ...

and sell them to customers.

3. Manufacturing companies buy ..., convert them toducts
and sell the products to the final customer.

4. The owners of the corporation are called ... .

5. The shareholders do not directly manage theotatipn: they
elect ... to represent their interests.
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Text 7.
Money.

Money has various uses in the modern worlcs & measure of
the value of goods and services, a means of excigrsgich
goods and services and a way to store up buyingclipsing)
power so that one can use it later.

Considered as a means of storing up buying (Jasiog) power,
money has good and bad points. It can more easikept a long
time than such things as food, which rots, or bogd, which
slowly fall to pieces, or machines which rustakes up very little
space, and if you put it in a bank, it is as safamything in this
world can be.

But the modern money has some very serious vhasaages as
means of storing up buying power. In the old daylsen money
was in the form of gold and silver coins, the matakach was
really worth the amount stamped on the coin. Bet paper in
modern paper money and even the metal in most mabéns are
worth much less than the amount written on thema Assult, the
buying power of modern money can change greatly ishort
time.

It is not surprising, therefore, that some peoate doubtful
about the wisdom of saving money.

Most governments now issue paper money on time &b notes,
which are really ‘promises to pay’. Paper moneyols/iously
easier to handle and much more convenient in théemmoworld.
Cheques, bankers’ cards and credit cards are besed
increasingly and it is possible to imagine a wavldere money in
the form of coins and paper currency will no longerused. [3:
92-93]

1. What are the main uses of money?

2. What can you say about modern money and itsl\disdages?
3. In what form do most governments now issue paperey?

4. Why is it possible to imagine a world withouppamoney?
5. What is the meaning of money to you?
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Insert the necessary words from the brackets (dpemp power,
money, means, prices).

1. The purchasing ... of the dollar is falling.

2. At Christmas sales one can buy goods at reduced

3. Selling and buying things, all modern people use

4. ... in modern paper money is worth much less tharamount
written on it.

5. Money gives us a useful ... of measuring the vafulings.

Text 8.
Taxation.
Everyone knows that taxation is necessarg modern state.
By means of taxation we pay for things that we nestias much
as we need somewhere to live and something to eat.

But though everyone knows that taxation is nemgs different
people have different ideas about how taxation khdoe
arranged. In most countries a direct tax on persshih is called
income tax, exists. It is arranged in such a wat the poorest
people pay nothing, and the percentage of tax ggreater as the
taxpayer’s income grows.

But countries with direct taxation nearly alwdyave indirect
taxation, too. Many things imported into the coyrtiave to pay
taxes or “duties”. Of course, it is the men and womvho buy
these imported things in the shops who really haveay the
duties, in the form of higher prices. In some caest too, there is
a tax on things, sold in the shops. If the moseasary things are
taxed, a lot of money is collected, but the poapbe suffer most.
If unnecessary things like jewels and fur coats tapeed, less
money is obtained, but the tax is fairer, as tble pay it.

Probably this last kind of indirect tax, togetheth a direct tax
on incomes which is low for the poor and high foe tich, is the
best arrangement. [3: 98]

1. Why is taxation necessary in modern society?
2. How is income tax arranged?

3. What is a direct tax on persons called?

4. Why is it fairer if unnecessary things are téxed
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5. Should everyone pay the same tax irrespectiviisashcome?

Insert the necessary words from the brackets (gotzostion,
taxes, money, income).

1. The welfare of the people depends on whether re. a
distributed fairly.

2. These ... are tax-free.

3. ... should be arranged in such a way as to makeith pay
more than the poor.

4. People have different ideas as to how taxpayershould be
used.

5. These workers belong to a low ... category.

Text 9.
What is marketing?

It is impossible to speak about marketing withauderstanding
what ‘needs and wants’ mean. So let's begin wighdéfinition of
needs and wants. A need occurs when a person feel
physiologically deprived of basic necessities lfked, clothing
and shelter. A want is a felt need that is shapgd lperson
knowledge, culture and personality. Effective mérg in the
form of creating an awareness of good product aveoient
locations, can clearly shape a person’s wants.

The American Marketing Association, representingrketing
professionals in the United States and Canadagsstétat
“marketing is the process of planning and executiing
conception, pricing , promotion and distribution idéas, goods
and services to create exchanges that satisfy ithdily and
organizational objectives.” Many people incorrediiglieve that
marketing is the same thing as advertising or petsselling.
This definition shows marketing to be a far broadetivity.
Further, this definition stresses the importance beheficial
exchanges that satisfy the objectives of both thdse sell ideas,
goods and services — whether they be individuatsgeinizations.

To serve both buying and sellers, marketing se€k to
discover the needs and wants of prospective custoamal (2) to
satisfy them. These prospective customers includeh b
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individuals buying for themselves and their housatioand

organizations that buy for their own use (such aswufacturers)
or for resale (such as wholesalers and retailéfeg key to

achieving these two objectives is the idea of ergbawhich is

the trade of things of value between buyer ancisebh that each
is better off after the trade.

For marketing to occur, at least four factors eequired: (1)
two or more parties (individuals or organizationgh unsatisfied
needs, (2) desire and ability on their part to dtesed, (3) a way
for the parties to communicate, and (4) somethingxchange. [2:
87]

1. Differentiate between needs and wants.

2. What is marketing?

3. Is marketing the same as advertising or persseiahg?

4. What factors are required for marketing to o@cur

5. Think of a company that you buy products frongutarly.
What does it do to keep you as a customer?

Insert the necessary words from the brackets iigeléxchanges,
marketing, factors, customers).

1. Effective ... can clearly shape a person’s needs.

2. Marketing is not the same thing as advertisingessonal ... .
3. At least four ... are required for marketing t@warc

4. Marketing discovers the needs and wants of gaigfe ... and
satisfies them.

5. Beneficial ... satisfy the objectives of both thagho buy and
those who sell.

Text 10.
Business activities.

Business is the exchange of goods and senacgesmoney, on
an arm’s length (objective) basis, that resultmutual benefit or
profit for both parties involved. An individual eages in business
because he or she believes that the rewards, @ibpodguture
benefits of business, are greater than risks, @siple future
sacrifices of business.
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Business activities are events that involve mgland carrying
out the operating, investing and financing decisitrat deal with
business assets or obligations.

In a profit-seeking business there are threedypf business
activities that correspond to the three types cfifess decisions.
Operating activities are the profit-making actegti of the
enterprise. They include those business activitied generate
revenues, such as selling merchandise for casmarredit or
providing services for a fee. They also includevitats that result
in increased expenses, such as purchasing goodasafonfacture
or resale, paying wages or combining goods and ulakio
manufacture products.

Investing activities include the purchase arsdle of long-term
assets in addition to other major items used ifni@ss operations.

Financing activities are activities that involebtaining the cash
or using other non-cash means to pay for investsnaribng-term
assets, and to repay money borrowed from creditans, to
provide a return to owners. [2: 53]

1. What does business result in?

2. Why does an individual engage in business?
3. What decisions do business activities involve?
4. What do investing activities include?

5. What are financing activities like?

Insert the necessary words from the brackets (tbkaamge, risks,
the enterprise, decisions, benefits).

1. Operating activities are profit-making activief ... .

2. The types of business activities correspondht tiypes of
business ... .

3. The rewards are possible future ... of business.

4. ... are possible future sacrifices of business.

5. Business is ... of goods, services and money.
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