pe3uIeHTaM, TaK U HEPE3UIECHTaM CTpPaHbl. YcCIeX YKpauHbl B MEKIYHAPOJHON dKOHOMHYECKOU
MHTETpalMi 3aBUCUT OT CIAXEHHOCTH JCHCTBUM CIEHUAINCTOB M OT CTPEMIIEHMS PSAIOBBIX
KUTEIIEH K JTydlIeMy.

Smyrnova O.V.
Donetsk National Technical University
CONCEPT OF CSR IN UKRAINIAN BUSINESS ENVIRONMENT

The question of the relationship between economic and social development of the enterprise
and the ways of solving social problems has become urgent due to the transformation of the
economic system.

It is clear that the activities of modern enterprises linked and interdependent with a complex
system of social relations. This is due to the fact that domestic enterprises faced economic problems
which have resulted in serious social consequences: social insecurity of population, low income,
unemployment, crisis state of social infrastructure [3].

In the works of Ukrainian and foreign authors who study modern enterprise management
problems can be traced increase awareness of the need to increase social responsibility of the
enterprise. [1]. To get the desired result from the programs on corporate social responsibility (CSR),
it is necessary to pay special attention to those aspects that allow to realize the enormous latent
economic potential of CSR is in Ukrainian conditions [6].

According to a survey conducted by the Centre for Development of CSR [2], in recent years
the share of Ukrainian companies that implement certain strategies of CSR has increased
considerably.

The most frequent area of social responsibility for Ukrainian enterprises are labor practices:
three-quarters of the surveyed companies conduct various socially responsible measures for their
staff. This measures are:

- development of its staff,

- the rejection of use of forced labor and child labor,

- non-discrimination, improvement of working conditions,

- the protection of health and safety of consumers.

Some features of the introduction of the concept of CSR in the domestic conditions are
brought to such:

- It’s noted that due to the financial aspects the least popular areas of social responsibility is
the protection of the environment (the most common practical applications are energy-saving
technologies and programs of sorting and recycling of waste);

- For the vast majority of Ukrainian companies the main impetus for the introduction of social
responsibility is the preferential tax treatment for those companies that use social responsibility and
the reduce of the administrative burden of local governments.

However, almost one third of Ukrainian companies ignore social responsibility, arguing that
the financial difficulties are the main obstacle in their way to the introduction of the concept of CSR
[4].

There may be some ways to overcome this obstacle:

- cooperation with other socially responsible companies in the implementation of joint social
and environmental projects;

- proper prioritization and concentration only;

- on programs that meet the company's CSR strategy;

- awareness of the importance of the choice of CSR programs that are time-consuming, and
not money.

The researchers note [5] that the introduction of the practice of corporate social responsibility
contributes increase in employee loyalty and productivity, reduce recruiting and training budget.

In addition, to encourage the introduction of CSR the establishment at the regional and
national level ought to award the most effective domestic stakeholders for the implementation of
best practices.
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CwmbikoB B.U., lllenerena b.I'., a.e.H., mpod.
I'BY3 «/loneykuii HAYUOHANbHBIN MEXHUYECKUL YHUBEPCUMEN)
OCOBEHHOCTHU PA3BUTHUSA DKOHOMUKHN KUTASA
B YCJIOBUAX MUPOBOI'O KPU3UCA

Tema wuccrnenoBaHusl MOCBsLIEHa MpoOJIeMe JBYX MOCIEIHUX AKOHOMHUYECKUX KpPU3HCOB
rJ1006aMpHOr0 Maciitada, MX 0COOEHHOCTEH W BIMSHUS Ha MHUPOBYIO SKOHOMHKY, a TaKXXe POJIM U
neiictBusim KHP B 3Tux ycioBusiX. AKTyaJIbHOCTh NMPOOJEMBbl 3aKI0YaeTcs B OCOOCHHOCTSIX U
MOCJIEJICTBUSAX PE3ylIbTaTOB BblOpaHHOW KuTaem (eHoMeHanbHON TakTHKU OOpbOBI C KpHU3HCAMHU
NyTéM YCWIEHUS BHYTPEHHETO pbIHKA, BBICOKOM KOHKYPEHTOCIIOCOOHOCTH, YCTOWYMBOTO
CTpaTEeruuecKkoro pa3BUTHUS, YTO B pe3ylbTaTe MPHUBEIO K IKOHOMHYECKUM ycnexam. Llenbro
HCCIIeIOBaHUS sBJIAeTCS M3ydeHue U aHanu3 noseneHus KHP B ycaoBusX 3KOHOMUYECKUX KPU30B
1997-1999 rr. m 2008-2009 rr., a TakXke NEPCIEKTUBBl KUTAWCKO-YKPAMHCKAX 3KOHOMHYECKUX
OTHOILIEHHUH.

Asmarckuii  kpusuc 1997-1999 rr. Obul BbI3BaH NECTPYKTUBHOW POJIBIO TOCYIapcTBa B
sKoHOMHKE psfa crpaH HOro-Bocrounoit Asum u 0co0OW NOJUTUKON CTaOMIM3AlMM KypCOB
HAallMOHAJIBHBIX BAJIOT, YTO INpUBENI0O K OOECHEHUBAHUIO BalIOT psiAa a3HATCKUX U
JaTMHOAMEepHKaHCKUX cTpaH u Poccuu, o6Bany Ha (GOHIOBBIX OUpKax, apreHTUHCKOMY Je(oJITy
2001 rona. B ycnoBusix, Korja macCMBHOE CaJbJI0 IUIATEKHOIO OajlaHca MO TEKYIIMM OIepalusim
CTaJI0 XPOHUYECKHM, KOTJa IOCTOSHHO YBEJIMYMBAJIMUCh MaclITaObl 0043aTeNbCTB YacTHOIO
CeKTopa, HaOmojanach OoJiplIas CHEKYISTHUBHAS HAMpPaBJICHHOCTb (OHJOBOIO phIHKA IMpU
OJIHOBPEMEHHOM OTCYTCTBUU 3(P(GEKTUBHOIO MEXaHM3Ma 3alllUThl I[PaB HHBECTOPOB, a TaKKe
MIPOBOJMJIACh TIOJUTHKA JuOepanu3aluy JBIKEHHUs KanuTajla B HHTepecax (DUHaHCOBO-
MPOMBIIIJIEHHBIX TPYIIL. A3uamckuil Kpu3uc MHOTUX 3aCTaBUJI 3a/lyMaTbCsl, TIOCKOJBKY CTpPaHbl €
3aKpBITBIMU (DMHAHCOBBIMU PBIHKAMU OKa3aJKMCh B 0OJi€€ BBHIFOJHOM I0JIO)KEHHUU, YEM CTpPaHBI C
OTKPBITBIMU phIHKamMH [ 1, 2].

Bropoii kpusuc (2008-2009 rr.) notpedoBan cepbe3HOro OOHOBIEHUS CTPYKTYPbl MUPOBOM
SKOHOMMKH U €€ TEXHOJIOrnuecKkoi 6a3pl. Bo3HuKIIINE HOBbIE HHCTPYMEHTHI (DUHAHCOBOTO PHIHKA, C
OJIHO! CTOpPOHBI, CYIIECTBEHHO HU3MEHWIN PAJl TOBApPHBIX PBIHKOB, C APYroil CTOPOHBI — ObLIM
BbI3BaHbl aKTUBM3AIMEl S5KOHOMUYECKOTO IJI00albHOTO JBMKEHHS KallUTalIOB. DTOT KPU3UC CTall
(yHIaMEHTOM CUCTEMHOI'0 KpH3Hca HEOJIMOepabHON MOIETN SIKOHOMHUKH, B PE3YJIbTaTe KOTOPOTrO
o0mme moTepu MHUPOBBIX (PUHAHCOBBIX WHCTHTYTOB COCTaBHJIM TOYTH $ TPWUIMOH, a CTpPaHBI
EBpo30oHBI 00BsBUIN 0 TIEpBOH 3a mocieanue 15 net peneccun [3].

OO0muMy yepTaMHM pacCMaTpUBAaEMbIX KPU3UCOB sBisieTcs 0OBall (OHIOBBIX DPHIHKOB,
CHIDKEHHME KypCOB HAallMOHAIbHBIX BAJIOT, OAHKPOTCTBO KPYHMHEHIIMX NPEANPUATUNA U KOHLIEPHOB,
a TaKXKe OTKa3 psaa a3uaTckux crpad oT nomoimu MB®. B stux ycioBusx, 61arogaps rpaMOTHBIM
NercTBUSAM, anpoOupoBaHHBIM paHee, Kurtail mposiBui ce0s BecbMa YCTOMUMBBIM K KpH3UCaM, B
KOTOpPOM 3HAUMTEJIbHO YCHUJIEHA pOJIb TOCYJAPCTBEHHOIO PpEryJIMpOBaHUS HKOHOMUKH U
MepEOpUEHTAlMsl Ha BHYTPEHHUN pPBIHOK. biaromapsi atomy, rogoBor mnpupoct BBII cocraBun
7,8%, KHP cran nuaepom He TOJIBKO PErMOHAILHOM, HO U II100aTbHON IKOHOMUKH, YTO ITO3BOJIHIIO
BBIMTH Ha HOBBIM YPOBEHb MHUPOBOM 3KOHOMHUKH. B HacTtosmee Bpems Kuraii mponosmkaer nckarb
HOBBIX 3apyO€KHBIX NApTHEPOB, C BHEApPEHHEM B cTpaHbl JlaTuHCckoil Amepuku, Adpuku,
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